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© Care of Your Shoes 


fn its interesting column entitled 
and Ends,” The Inter-American 

wig month publishes the following: 
“pternational figures often precipi- 
ie minor crises by the loss of official 
gments, passports, plane tickets, and 
like. But the Chilean Congressman 
labor leader Bernardo Ibdjfiez 
jlved something new in tight spots 
sn he found himself in Washington’s 
sect Hay-Adams Hotel with no shoes. 
"Ibdfiez had come to the United States 
plane, and wartime luggage restric- 
are tough. So he brought no ex- 
mshoes. Retiring for his first night’s 
p in Washington, he left his travel- 
ied shoes in the hall to be polished, 
the European custom. In the 
ing he rolled out, got dressed, and 
mdded confidently to the door in his 
wks. He peered into the corridor. No 

shoes. 

‘Since Mr. Ibdjiez speaks no English, 
J didn’t bother to call the desk. He 
d Ernesto Galarza, Labor Chief of 
American Union. Galarza 
alled the hotel desk clerk, who prom- 
iad to see what he could find out. After 
a@iiderable scurrying about on the 
Pa le of the staff, it developed that the 
dambermaid, finding the decrepit shoes 
nthe hall; had tossed them out with 
lhesweepings. The sweepings had gone 
ithe incinerator, Ibdfiez had a full 
medule of appointments and no ration 
me Galarza asked him what size and 
lt shoes he liked, tore the sole shoe 
in from his own book, and bought 
distinguished visitor a new pair.” 


es Miniature Shoes 


At Wisconsin Shoe Co., in Milwanu- 
Joseph Reindl has been turn- 
B out miniature shoes, perfect in 
ee detail, and exact replicas of full 
i footwear. At first, Mr. Reindl 
ie them as gifts for the Krauthoefer 

ly. Now he does them for fun. 
ng on some of these little 
Chester Krauthoefer of the Wis- 

in Shoe Company, stated: 

“Making such a shoe in normal size 
d test the patience of the most 
lied worker. To make one so small 


es extraordinary skill and pa- 


Mr. Reind] agrees that it’s difficult 
the eyes when turning out such foot- 
» but says he works on these little 
ts when the mood hits him. He first 
ate shoe was made about 40 years 
—* ultimately was used as a 


" the more recent miniature shoes, 
| Reind] shaped the upper over a 
k last from one piece of leather; the 
le insole then was attached, and the 
r sole stitched onto the rest of the 
hand, 
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PRICE Lines 


As $6.95 is a leading retail price, with 
more and more manufacturers changing 
to it in recent years, so is there a leader 
among $6.95 lines. 


$6.95 is not just a price—it is a level at 
which a full measure of style, quality and 
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D = Mode Art 


maximums before, during and will after 
the war. They have learned to depend on 
their orders being shipped complete, of 
the materials they requested, and better- 
than-average service even during the try- 
ing days of the war. That’s why so many 
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workmanship is possible for the money. peacetime plans include and are built b 
Mode Art franchise holders received these around the Mode Art Franchise. . 
it 
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We deeply regret our inability to take on new accounts now or to increase quotas—because we are keeping u 
faith with our old accounts. We would like very much to discuss the advantages of the Mode Art Fran- , 
chise with you for postwar. . 
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BBOOT AND SHOE 


MARK A. EDISON, chairman of 
Sihe Balanced Program for Shoes 
SCommittee of the Popular Price 
Retailers Association and 
Vice-president of Edison Brothers 
Stores Company, St. Louis, says: 


“The benefits to be derived from 
Sleveled out factory production have 

long been understood by chain 
stores. We heartily endorse the cur- 
rent interest in this subject, and 
will cooperate fully with all 
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branches of the industry in achiev- 
ing this important objective. 

“As the retail industry increases 
its long-term buying program, 
manufacturers must also assume 
the added responsibility of procur- 
ing materials in advance so that ob- 
stacles to timely deliveries of shoes 
will be minimized. Unless delivery 
performances are improved to meet 
retail selling needs the entire effort 
will not be succesful.” 


Leveling out peaks and valleys in 
retail shoe sales should be done by 
expanding the shoe market to 600 
million or more pairs per year, Mr. 
Edison said. Developing new types 
of footwear for new and varied 
needs of the American public and 
creating new fashion interest is the 
way to do this, in his opinion, 
tather than by trying to change 
normal public buying habits. 
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ROLAND M. AUSTIN, treasurer 
of The W. G. Simmons Corpora- 
tion, of Hartford, Conn., recently 
received a letter from the father of 
Ensign Kevin J. Brennan, also of 
Hartford, who wrote home from 
the South Pacific as follows: 

“We had quite an interesting ex- 
perience recently. Several of us got 
together an assortment of odds and 
ends and went ashore for the pur- 
pose of bartering with the natives 
on one of the islands down here in 
the Pacific. I had the best luck of 
all. The natives go for any kind of 
clothing, but I happened to have an 
old shoe horn with the “Simmons” 
name on it. One of the natives 
pointed to it, and seemed to be 
quite excited so I held it out and 
they all went for it. I gave it to one 
big fellow and received in return 


quite an unusual two-edged native 
sword which I am sending home. 
“You never saw such excitement 
as they showed when they got the 
shoe horn, Apparently they had 
never seen one before, and the 
funny part of it is that they do not 
wear shoes. This fellow took the 
shoe horn and inserted it in a slit 
in his ear and'Seemed to be the cen- 
ter of attraction in the group. They 
all came up to me then and in- 
quired as to whether I had another 
one, Later discovered that 
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they thought the shoe horn was 
made of silver and that the name 
“Simmons” on it had been en- 
graved, If you have any more shoe 
horns around, send them the next 
time that you send me a box.” 

Mr. Austin tells the Recorper, 
“As you may guess we have sent 
Ensign Brennan a fresh supply of 
shoe horns to continue the good 
work of bartering.” 


ARMY Warrant Officer Howard D. 
Peer, exclaimed: “For the love 
of Mike!” And well he might, for, 
deep in the heart of Germany, in a 
pleasant little house, he had just 
found a scrapbook containing clip- 
pings from Rochester, N. Y., news- 
papers carrying accounts of a 1939 
wedding which he knew all about 
since, while a salesman in the retail 
shoe store of William Eastwood & 
Son, he had sold slippers to many 
of the bridal party. So he wrote to 
Madison W. Pierce, head of the 
Eastwood store. Mr. Pierce, in 
turn, communicated with the prin- 
cipals in the wedding and then the 
explanation came out. A German 
nursemaid had been: employed by 
the family at the time of the wed- 
ding and it is presumed that she 


. sent the news clippings to a sister 


in Germany, who earlier had been 
employed by the same family ine 
similar capacity. 
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“FIFTY Years in Los Angeles” is 
the title of an intriguing booklet 
issued by Jesberg’s Walk-Over 
Store in Los Angeles. Interestingly 
and amusingly written, it tells the 
story of the growth of that great 
city from 1895 to the present day. 
Its pages are illustrated with shoes 
of the various periods, with photo- 


graphs of city scenes and with 
clever cartoons which run the 
gamut from the first horse-car to 
the modern airplane. On the final 
page is the real story, signed by 
Paul A, Jesberg who has been asso- 
ciated with the firm for 40 years. 

He writes: 

“We predicate the success of our 
future upon the continuation of our 
present high standards of product 
and personal service. We shall 
strive to maintain these standards 
as'a direct obligation to our clients 
who have made success possible. 
Every effort will be made to pro- 
vide the most efficient methods of 
service, as well as to supply the 
newest and best in footwear for 
those who will honor us with the 
privilege of serving them.” 

* * * 
A. O. WHITE, shoe merchant, of 
Springfield, Mass., writes the 
RECORDER: 

“It has often been my dubious 
pleasure to wait on customers who 
‘proudly point to a pair of beaten- 
up, cracked, turned-up, anemic 
shaded shoes and tell me that they 
have worn them since 1904. In most 
cases my face reflects disbelief . . . 
but only because the shoes look to 
me as though they had been worn 
since 1804. It has been my impres- 
sion that the men’s shoe business 
has too long been burdened with 
that type of customer. 

“We have, in this store, and in 
many other high grade shops, been 
trying to educate our trade to the 
idea that there is a type of footwear 
for every occasion. That the same 
shoe a man wears for business 
should not be worn for country or 
resort wear. That heavy type shoes 
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IN MEMORIAM—A. D. A. 
—May | use this space in this issue 
of BOOT AND SHOE RECORDER 
to acknowledge with deep emo- 
tion those many letters | have 
received since the death on June 
18 of Arthur D. Anderson, my 
n thirty years. | am una 
adequately 
of persona 


are best worn in the Fall and Win- 
ter, and when Spring comes, those 
shoes should be laid aside, treed, 
polished, and he should come in for 
a pair of lighter weight, cooler ven- 
tilated shoes best suited for hot 
weather. We try to impress upon 
our customer that his footwear is a 
very important complement to his 


entire wardrobe, and should be 
chosen as such. In other words, | 
insist that a pair of white shoes six 
years old must of necessity look 
pretty well worn, and should have 
been used only to clean up the 
cellar or rake the garden four years 


ago. 

“In discussions I have had with 
other shoe men the question inva. 
riably arises: “When is a fit not a 


“I put myself out on the prover. 
bial limb and maintain that the mo- 
ment. the customer walks into your 
store and says, ‘I want a pair of 
(blank) shoes with a (blank) heel, 
your ability to fit him on her prop- 
erly has diminished by 50 per cent. 
Why? Because it is virtually im- 
possible for any retailer to carry 
enough different lasts in any one 
given style to really and honestly 
fit any given customer. The only 
thing then left to do is to be sure 
that the shoes are long enough and 
wide enough so that they will be 
reasonably comfortable. In other 
words, I believe that the moment a 
customer specifies her wants in 
terms of style (which you must 
agree is the case of the time) our 
ability to really fit her becomes 
remote.” 


“George will do anything to save shoe leather.” 
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SINCE early in the year there has been a somewhat 
marked divergence of opinion among well informed ob- 
servers as to the leather supply situation and its prob- 
able effects on production of rationed civilian shoes in 
the latter half of 1945. The Army, the War Production 
Board and some sections of the industry have been dis- 
posed to take a very pessimistic view, while other trade 
groups, notably the National Shoe Retailers Association, 
interpreted the facts and figures which are available in 
amuch more optimistic light. The REcorpER’s own fore- 
cast, published in the May 15 issue, that Army Procure- 
ment totals would be reduced from September on was re- 
cently confirmed by official announcement from the 
Office of the Quartermaster General. 


Until then the Army was unwilling to concede that 
prospects pointed to any more favorable outlook for ci- 
vilian shoes, its appraisal of the situation having been 
set forth very clearly in the statement which Under-Sec- 
retary of War Robert P. Patterson issued recently, a 
comprehensive summary of which was published in the 
June 15 Recorper. It was entirely natural that the Army 
should take such a view of a situation the facts of which 
are admittedly beyond dispute. It is the business of the 
Army to win the war, and to win it in the shortest pos- 
sible space of time. To that end, it must make certain 
of having everything that is needed to cover every pos- 
sible contingency, and one of the most vital needs of the 
Army is a sufficient supply of the right kinds of shoes 
in the range of sizes that will be required. 

Until the enemy has surrendered or been defeated, the 
Army must assume that the war will continue indefi- 
nitely and must base its procurement plans on that ex- 
pectation. It must run the risk of having on hand a very 
considerable surplus of needed materials at the end of 
the war, rather than face the perilous hazard of too little 
and too late. The Army isn’t particularly concerned 
with the problem of civilian footwear needs or how they 
are to be supplied, 

The shoe industry, on the other hand, is very vitally 
concerned with that problem. Under normal conditions 
civilian footwear production and distribution form the 
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Cutbacks—and Cancellations 
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primary functions of shoe manufacturing and shoe re- 
tailing. In time of war these functions must be subor- 
dinated to the Number 1 purpose of providing the armed 
services with the shoes they require. But unlike the 
Army, the shoe trade has also a definite responsibility 
to provide shoes for the civilian population. And at this 
stage of the war, when reconversion is conceded to be 
a matter of national concern, the shoe trade must not 
only consider the essential civilian needs for wartime, 
but must look and plan ahead so as to be prepared to 
meet the shoe needs of a peace economy. 


INDIVIDUAL self interest, in any event, compels 
shoe retailers and shoe manufacturers to look to the fu- 
ture. In the case of retailers, the problem of adjusting 
their stocks to peacetime demands has long been a sub- 
ject of thoughtful consideration. They are deeply aware 
of the danger of being caught with too many so-called 
“war models.” To the extent that future developments, 
such as cutbacks in the Army shoe program and reduc- 


_tions in allocations of leather for military purposes, may 


tend to make more civilian footwear available, they will 
naturally increase this apprehension in the minds of 
merchants concerning their inventories of wartime foot- 
wear. The decline in retail shoe sales that has been 
noted in certain areas in recent weeks also contributes 
to this frame of mind. 

Sometimes retailers react hastily to sudden news de- 
velopments and cancel orders without giving the matter 
much thought or consideration. When rationing was 
announced there were. many cancellations and some 
retailers came to regret their hasty action. They subse- 
quently needed the shoes but were unable to reinstate 
their orders. It is to be hoped that this will not occur 
following V-J Day. 

The best way of avoiding the losses that might occur 
from a state of inventory imbalance would seem to be 
the pursuit of a very intelligent and carefully considered 
policy of buying. Some losses must inevitably result 
from the changeover from wartime to peacetime opera- 
tion when it comes. These losses should be shared by 

[TURN TO PAGE 74, PLEASE) 
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Tus is the story of the way in which a progressive shoe 
business is keeping abreast of changes in shoe retailing. 
It is the story of Gude’s, Inc., of Los Angeles, based on an 
interview with William Gude. 

“Post-war shoe retailing,” comments Mr. Gude, “will 
have many new aspects. Yes, it may be quite different; 
but more than that, we expect it to be more interesting 
than ever before.” 


Gude’s operates upon a broad base. Its main store in - 


downtown Los Angeles occupies seven floors, each of ap- 
proximately 5000 sq. ft., and is departmentized as follows: 

The lower selling floor, below street level, is a club-like 
department, merchandising only the better grades of men’s 
shoes. The street salon, richly paneled in light-colored im- 
ported hard woods, is devoted to women’s shoes from $8.95 
to $23.95, and to an accessory section which includes hand- 
bags, hosiery, costume jewelry and gloves. The second 
floor, known as the “Rose Shop,” is a popular priced de- 
partment covering all types of shoes in a price range from 
$4.95 to $8.95. This department, too, has an accessory sec- 
tion for handbags and hosiery. The third floor is devoted 
exclusively to Selby Arch Preservers and Selby Active 
Moderns. The fourth floor is the new women’s sportswear 
department opened in August, 1941. 

Gude’s also operates a branch store on Colorado Boule- 
vard in Pasadena. This is a small suburban shop occupy- 
ing one floor. Here the women’s shoes range in price from 
$8.95 to $14.95; and a smart bag and hosiery section car- 
ries merchandise in grades comparable to the footwear. 
Within the last year sportswear such as sweaters, skirts, 
play-togs and blouses, have been introduced. This sports- 
wear department, however, is restricted by the physical 
limitations of the shop. More of that later. 

All at Gude’s have a deep and well-defined sense of 


HOLD FAST YOUR 


responsibility toward their customers, some of whom have 
traded there for forty years. They respect the fact that 
the reputation of the house has been built upon good mer- 
chandise, good service, and proper fitting. In these difi- 
cult times, the firm has not departed from this fundamental 
policy, even in introducing lines of non-rationed, non- 
leather shoes which, of necessity, must be offered to its 
clientele. However, the greatest care has been exercised 
in buying unrationed footwear to select only the better 
grade merchandise. For example, right now Gude’s is con- 
ducting an extensive nationally advertised promotion on a 
non-rationed raffia shoe which is carried in six colors. It 
has been especially well received and has actually made 
many new friends for the store. The shoe was promoted 
for its style interest in the casual field, but, in addition 
to filling a very definite style and color need, it has intrinsic 
worth as a shoe. It is Gude’s intention to develop further 
the non-rationed field in high-grade style shoes, especially 
in high wedge types. : 

An interesting recent development, illustrating current 


> ~ 
+ 
4 Gude’s is a youthful organization. Founded 40 years ago 
ee by Albert L. Gude, whose picture is on the desk, the 
Po ge business has steadily grown. “AT” Gude. now retired. 
ee _ has turned the business over to his son. two sons-inlaw 
ee: and two trusted departmental heads, all of whom con- 
ae stitute the store’s Board of Directors. 
iis Pictured is William L. Gude, vice-president and women’s 
eos shoe merchandiser, who is seated. Standing, left to right. 
fee Ed G. Draper, Controller; M. E. Mashburn. women’s 
shoe David Goode, men’s department manager; 
cag Edwin E. Ware, general manager and merchandising 
manager of ready-to-wear and accessories. 
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yenter, is Fred Mosher, manager of the 

hecond floor, while seated, extreme left, 

George O'Neil, assistant manager of 
the Town and Country shop. 


Postwar Shoe Retailing Will Be Different, 
More Interesting, More Exacting in Its Re- 
quirements, in the Opinion of William 
Gude, of Los Angeles. But the Responsi- 
bility of the Store to Its Customers Will 
Still Be the Prime Essential. And That's a 
Good Thing to Remember in These Times, 
When Easy Going Has Made Some Stores 
Just a Bit Careless in Customer Relations. 


by HARRY R. TERHUNE 


corner on the second floor at Gude's 
hes been made into a “Town and Coun- = 
~ 
This is how a raffia non-vationed shoe, ~ 
with bags to match, was promoted in an 
island display on the street floor, right 
up near the front entrance. — el a 


changes, is the introduction of play and casual shoe sec- 
tions on two floors. Formerly, shoes of this type were con- 
fined to the fourth floor where they complemented the 
sportswear, but recently they have been introduced also 
on the first and second floors in modern, attractive sec- 
tions, known and advertised in the street salon as the 
“Casual Corner” find on the second floor as the “Town 
and Country Shop.” This change has resulted in a sharp 
increase in sales and an improved service to customers. 

Gude’s is constantly seeking new lines and new types 
of both outdoor and indoor casuals to satisfy the seem- 
ingly insatiable demand for this type of shoe. Perhaps the 
women of southern California are more disposed to casual 
types of footwear than are the women of other parts of 
- the country. At any rate, easy, comfortable, yet styleful 

shoes of this sort are an important part of living in that 
city. The fact that Gude’s has set aside two special sec- 
tions in the main selling departments illustrates how im- 
portant this phase of the business is considered to he. 
Boudoir slippers are carried in the “Casual Corner,” too, 
and the new interest that has been generated by this little 
department has so stimulated the sale of slippers that they 
have become a year-around, rather than merely a holiday, 
item. 

Earlier in this article it was mentioned that the third 
floor is devoted to Selby Arch Preservers and Active Mod- 
erns. Gude’s is proud of the appearance of this depart- 
ment: It is, in fact, one of the most attractive departments 
to be found anywhere. Gude’s does not, however, take too 
much credit for conscious planning of its present appear- 
ance. The story, as told, has its humorous side. 

“It had been in operation for almost nine years before 
we made any changes,” said Mr. Gude. “At that time we 
felt that the most crying need was for a new lighting sys- 
tem to get away from the old-style diffusing globes, which, 
paradoxically, were blinding to the eyes, but ‘did not ade- 
quately illuminate the department. When we had installed 


an devel 
opment illustrating current changes. This street 
floor shop is a year ‘round proposition for house 
slippers and indoor casuals. Main floor manager, 
William Franke showing new models to his assist- 
ants in this department, Miss Sims and Miss Mitt. 


new indirect fixtures and had shed adequate light upon 
the department, we discovered holes in the carpets and 
dirt on the walls that had scarcely been noticed before, so 
we ‘proceeded to carpet the floor in a luxuriant light gray- 
blue and refinish the walls in a soft chartreuse. This was 
a stimulating improvement and a very striking and plea» 
ing color combination, but it immediately made the furni- 
ture look grotesque in its new setting. We then completed 
the job by selecting new chairs in bleached oak, up 
holstered in a shade of blue to match the carpets, and by 
hanging beautiful new draperies to harmonize with the 
room. The change is actually so great that the room does 
not even remotely suggest its appearance of former days. 
We have received thousands of compliments on it and 
there is no doubt in our minds that it gives a tremendous 
psychological lift to our customers. Much can be done 
after the war to rejuvenate selling floors just by a face-lift 
such as we gave this department.” 

Besides the staple type of Arch Preservers carried on 
this floor, style has been given its opportunity and the re 
sult is that women accustomed to, and in actual need of 
Arch Preserver types, can be fitted as smartly as women 
who are not dependent upon these features. Youthful styl- 
ing in Active Moderns, carried in sizes up to twelve, has 
made a haven for younger girls with large feet who have 
had a definitely discouraging footwear problem. 

The broadening of the merchandising program at Gude’s 
is reaching into the men’s division too. Here, greater em- 
phasis is going to be placed on shoes of the spectator and 
sportswear type. More striking, however, is the contem- 
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“Best Damn Shoe Ever Made" 
is Marine General's Descrip- 
tion of Field Model Worn in 
the Marshalls. Some Marines, 
However, Envy the Army 
its Combat Boots, Declaring 
They “Would Have Been a 
Godsend on lwo Jima." Trop- 
ical Heat and Heavy Rains 
Hard on Shoes Over There. 


by EUGENE J. HARDY 
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Washington representative who was 

the first writer for a shoe trade pub- 

lication to be accredited as a War 

Correspondent to visit the Pacific 
combat area. 


AFTER tramping through the coral 
atolls of the Marshalls, Marianas, and 
Carolines and through the volcanic 
ash of Iwo Jima with my feet encased 
in a pair of Navy field shoes I can 
readily attest to the comfort and dura- 
bility of this all-important piece of 
footwear. 

After hitting Kwajalein I soon real- 
ized that my brightly polished Marine . 
officer’s dress shoes would not stand 
up very long under the punishing 
treatment given to them by the sharp 
coral in the Marshalls. Soon after I 
was issued the standard Navy “boon- 
dockers,” also used by the Marines 
with only the slightest of modifica- 
tions. At the supply depot which is- 
sued my shoes I found the first actual 
evidence that the American service- 
man’s feet are getting broader. Re- 
questing my usual size, 12AAA, I was 
informed that this size had not been 
stocked since the depot began its 
operation. I settled for a pair ‘of 
11A’s, which oddly enough proved to 
be very comfortable. 

To eliminate rubbing at the back of 
the shoe the Navy men in this area 
do not lace their field shoes beyond 
the last two or three eyelets. This 
teally works, as I learned to my sor- 
row, after contacting two small, but 
painful blisters. 

T. the Marshalls I was quartered 


15, 1945 


REVERIE AT SEA—Navy“enlisted men frequently add to the 

comfort of their field shoes by wearing them unlaced at the top, 

as this crewman aboard an Essexclass carrier is doing between 
duties. Official U. S. Navy photo. 


with a Marine unit commanded by 
Maj. Gen. Leonard E. Woods, USMC. 
Spotting the General wearing a pair 
of standard Marine field shoes I im- 
mediately popped my standby ques- 
tion, “How do you like your shoes?” 
The reply from this seasoned veteran 
who has been fighting in the Pacific 
since Guadalcanal was prompt and to 
the point — “Best damn shoes ever 
made.” 

The General’s reply is typical of 
the comment I received from count- 
less enlisted men and officers through- 
out the Pacific in answer to my stock 
question. To quote them would mere- 
ly be repetitious. However, in all my 
investigation of American equipment 
I did not find any item so widely 
praised as the field shoes of all the 
eervices. 

This does not apply to dress shoes, 
which are purchased in post exchanges 
and ships’ service stores. These shoes 
are condemned quite vehemently on 
most of the islands where they can 
be worn. This is understandable, 
however, for this type of footwear is 
similar to some extent to a civilian 
dress shoe and in most cases bears a 


leather sole. Nor are the uppers the. 


same type of leather used in the field 
shoe. The best sole leather will not 
hold up more than a few months on 
these coral atolls, through no fault of 


the American shoe industry. These 
men have become accustomed to the 
tough rubber soles of the field shoe. 

The durability of the field shoe 
varies with the character of the ter- 
rain on the different islands on which 
they are worn. In the Marshalls, one 
pair of shoes generally last about 14 
months, with repairs, and when two 
pairs have been discarded the men 
feel that their tour of duty is about 


over. 

Supply officers in the Marshalls told 
me that the field shoes are becoming 
more pliant than formerly and that 
they can now be put on by the men 
immediately and worn on a 20-mile 
h‘ke, if necessary. with no discomfort. 

There is no foot trouble in the 
Marshalls as a result of shoe dif- 
ficulties. A fungus growth, prevalent 
in these islands, does attack the feet 
and keeps the medical officers busy. 

I had an opportunity, during the 
course of my travels, to spend a little 
time with the Third Marine Division, 
which participated in the Iwo Jima 
campaign. This visit proved to be 
very enlightening. As is well known 
the Marine Corps has not adopted a 
combat boot as standard equipment; 
instead the Leathernecks are outfitted 
with field shoes and leggings when 
going into combat. 
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ANALYsIs of important women’s shoe patterns and de- 
tailings based on their performance in action. Based on 
fitting records of these shoe types through the war years 
and five years prior to the war. Relaxation of certain re- 
strictions under M-217 bring many of these patterns back 
into circulation. Others have come to their greatest im- 
portance during the war and go on as classic base shells 
or detailings. 


Performance Ratings of 20 Leading 


The accompanying chart analysis is not a record of. 
volume sellers—many of the patterns with low rating for 
fitting ability are first on the list of popular sellers. Pat. 
tern shells which provide greatest support to the foot in 
action and repose, that have a high degree of adaptability 
in fitting various types of feet—these high rating patterns 
form the basis for the successful shoe operation. But these 

[ruRN To Pace 107, PLEASE] 


BLUCHER OXFORD. Versatile in fitting 


U-THROAT SEAMLESS OXFORD. A 


MOCCASIN FRONT. Tie oxford, good 
on all heights of heels including flet end 
heelless, Outside seaming prevents dis-. 


fitter otherwise and good on various heel 
heights from 7/8 to 20/8. 


GYPSY SEAM OXFORD. Specialty shoe 
for abnormal feet. Modified bol and 
blucher patterns give equal comfort for 
feet with toe adhesions, bunions or meta- 
tarsal troubles where oll vamp seams 
cousing pressure must be avoided, But 
gypsies cre widely accepted and give 
best all-round performance for various 
type feet, since they are usually stocked 
in complete size ranges, ond customers 
can be fitted accurately, always. 


shell for high heels os the blucher, but 
on excellent pattern for medium and low 
heel lasts, providing comfort for low in- 
step feet. Women accustomed to wear- 
ing pumps prefer bluchers but it hos ¢ 
high rating os bose for open ghillie 
effects and dress oxfords. Due for revivol 
in unlined, perforated and softie con- 
structions on spectator heels. 


CLASSIC SANDAL. Perfect fitter for 
. normal feet. ‘Made over correct sandal 
lasts gives adequate support on lower 
heels~—7/8 to 16/8. Same sandal on 
higher heels just os comfortable for some 
women but locks three-point support. 
Best exomples have cupped heel seat os 
well as foot contour forepart with wide 
toe opening. Open-shank sandals cor- - 
rectly fitted in 8/8 heel types are scien- 


WEDGE HEEL AND PLATFORM. The 
wedge and the scoop wedge rapidly be- 
coming features of the newer comfort 
shoes adapted from casuals. More and 
more women recognize supporting char- 
acter of wedge heel ond cushion plot- 
form for special duty shoes. Platforms 


both comfort and fashion shoes—insulot- 
ing as well as cushioning the feet. Cross- 
strop good performance 


for normal 


tific font exercisers. 


EXCELLENT HIGH 
a _ PERFORMANCE RATING PERFORMANCE RATING 
7 types of feet, bony or fleshy, with nor- good shoe for many types of feet except 
2 mal, low or high instep; vamp seam those where pressure on instep or at ball 
es aligned far enough back to avoid fore- must be avoided, Equally good for very 
 °Re port pressure. Equally good for band- | low or very high heels ond excellent in ; 
eer age type support or basic walking unlined or punched through types. Not 
i comfort. Adaptable to all heights of @ pattern for popular price lines since 
2 heels. Exception: women with abnor- coreful cutting, core in lasting and mull- 
- mally high instep and certain arthritic ing, must be exercised. Before M-217 
bunion types connot weer ony kind of | wos ropidly forging cheod in perform- 
Sie oxford or tie with locings over instep. ance rating in better shoes. 
oa GHILLIE TIE. Long a favorite in sports 
fae shoes for golf and walking, tongueless or 
comfort even in unlined shoes. Especially or arthritic conditions cannot weer 
i good for broad toe lasts and young- tongueless types. Before M-217 ghilliss 
an looking styles. Flattering to all types: of had come into new prominence on wedge 
feet. Versatile for types of feet and vo- 
2, tiety of detailings without sacrificing port for tailored town shoes. U 
=. basic comfort. True moccasin construction | lined and ventilated models ore equally 
uae with vamp extending under to cradle | good and provide perfect comfort on 
a ~ foot is ideal shoe, ’ low and medium heels. 
- MONK STRAP. Most missed os o wor | SADDLE OXFORD. Long o classic for 
oe casualty and first to be welcomed back girls and young women. Provides excel- =~ 
Age because of double fecture fitting ability | lent fitting ond foot support os long os = 
ee ond smart eppearance. Fits high on the heels are kept in alignment. Rundown a br: 
a foot yet not as difficult for some fect os heels on saddle oxfords give low perform- .-. ow, 
ance rating for the shoes. Usually made 
a oxfords since strap is adjustable. Women over low heel last, this pottern with bel PG 
a above shoes with ties or gores. Versatile sure over ball or joint of big toe, but . 
us comfort at these points. 
2 BAL OXFORD. Not o: good a bose 
oN 
A 
\ ¥ 
hove become equipment in 


Pattern Shells and Treatments 


TYPES OF constructions and shapes of lasts are of enormous 
importance in contributing to comfort and wearability of specific 
patterns. In considering the patterns here it is advisable to esti- 
mate their performance ability directly in relation to construc- 
tions and lasts. A pattern ideal from the angle of comfort may 
prove extremely uncomfortable if made over the incorrect last 
. . . incorrect for that type of shoe or for the type of foot to be 
fitted. And types of construction have a direct bearing on com- 
fort; some customers simply cannot wear double sole types, 
others dote on them; and process shoes may cause discomfort 


to others from chemical reaction of body wastes, while single 
sole construction may give inadequate cushioning. 

The general trend in shoes for the past decade has stressed 
soft boneless uppers on more solid soles. Soft shoes made over 
platforms or cushioned soles are gaining in importance because 
of this trend. Heavy reinforcements in uppers are losing ground 
at the same time. This is exactly the opposite trend of period 
following World War I when heavy uppers and soles too flexible 
were allied in the popular “light and airy shoe.” 


GOOD FAIR 
PERFORMANCE RATING PERFORMANCE RATING 
x * 


ELASTICIZED PUMP. In substitute ver- 
sions with stretchable braid topline pop- 
ular during the war, as long as material 
was available. In true elasticized-backed 
fabrics and leathers, in street. spectator 
and dress versions due again for post- 
wor importance. A wonderful shoe from 
fitting angle for about holf the custom- 
ers who come in your store. The other 
half find it causes extreme discomfort 
from pressure on tissue, 


SEAMLESS PUMP. Best seller on me- 
dium ard high heels. Excellent for normal 


HIGH-FRONT STRAP. Modern version 
of Damascus and Venetian pointed fronts 
highly successful during war yeors. Diffi- 
cult fitter for high insteps or fleshy feet. 
Best in better grade shoes with crimped 
vamp—proctical in lower price lines with 
seamed vamp. Best open back versions 
have wide cupped heei sect, not usual 
norrow heel seat of open back models. 


D'ORSAY PUMP. Another wartime best 


seller liked for its extreme nude effect on 
foot. For normal foot not a dangerous 
type cf pattern if- made with closed 
front. On extremely high heels, from 21/8 
to 27/8, featured recently, gives no sup- 
port whetever in walking; throws all 
weight on the ball; causes bad posture 
and pronation. Nevertheless, a fashion 
favorite which has gained in sales volume 


crowd ond now as o youthful walking 
type for older women who con wear low- 
hee! pump without adjustment. Same |imi- 
tations as saddle oxfords but extremely 
comfortable for normal young feet. In 
walking heel versions on slightly higher 
heels has surprising ability to serve well 
on high instep feet and those with slight 


Good in closed back, closed toe models. 
SEAMED VAMP STEPIN. Highly suc- SLING PUMP. Leoding pump type 
cessful as cosual type worn by the young through war years, fectured in dress, 


through instep. couse foot strain and wobbly geit. 
SPECTATOR STRAP. Good with all ELASTICIZED SLIPON. Due for revive! 
width ond especially comfortable as soon as lastex is released for backing. 


During its growth from o fashion idee to 
@ basic shoe style this shoe had a mixed 
reception, Young women with perfectly 
normal feet and women without circula- 
tory symptoms of any kind weer elosti- 
cized shoes with perfect comfort. They 
fit easily and move quickly on the selling 
floor. Suitable for specia! feet. 


of. 
or 
it- 
in 
ty 
ns 
| feet and especially liked by younger ; 
women for flattery, in both dress and 
: spectctor versions. Salespeople dote on ; 
because it is an easy fitter. Gives no 
support to foot in action, places great = 
strain on forepart of foot and often a 
causes metotorsal disturbance and pres- FEF 
sure on tissue over instep. Best if not ay, ; 
fitted too short. 
tailored and casual types. With cupped 
heel seat ond with heels not above 18/8 vy) 
not likely to cause discomfort. Made over 
narrow heel seat open bock lasts, allows 
heel to spread over edge, pushes weight. : 
forward on ball. This type open toe 
makes shoe easy to fit but its shepe : 
couses enlarged big toe joint and in- , 
bunion development. growing nell on big too. 
‘ SABOT STRAP. One of the oldest pecs- | ANKLE STRAP. Appearing as high fash- — 
ont shells, with high performance rating | ion in alliance with baby lest eorly in ) 
for special type feet, in low-hee! versions | wartime, continues os high fashion ond 
where pressure on instep is not excessive. | Zopular fashion becouse has foshion sig- , 
Popular in wartime casual lines. Modern nificance especially with short skirt styles. 
versions of elastic or gored sabots cause 
pressure on fleshy feet or those with cir- with 
culatory disturbance. Buckle or button 
versions are excellent for comfort as they gore chap bb vary 
provide an adjustable bandage support On extremely high heels hos tendency to ab 
_ Bz 
on heels 14/8 and up. Women who adore As | 
pumps but cannot wear them becouse 
4\2) they hove no support con wear these th 
: on the foot yet provide necessary od- 
justeble support. Best in buckle odjust- 
ments. Punched through models with 
leather or processed fabric linings 
throughout, no doublers. Recently oc- 
cepted as classic comfort types. uF 


were to poll the male popula- 
the United States and ask the 
direct ‘question “What has been the 
greatest act of liberation you've seen 
in recent years?”—it’s a safe bet that 
st least the more practical segment 
of our hard-working population would 


say “Casual clothing!” And they 
would be right, for the general accep- 
tance of free-and-easy sports clothes 
for practically all occasions really 
should get their vote. It’s a fact that 


the long suffering male has been well 
started on the path to year ‘round 
clothing freedom. 

Call these easier-to-wear outfits cas- 
ual clothes, sports clothes, or what 
you will, the net result is the same. 
The male animal becomes a happier, 
more comfortable human being imme- 
diately he dons such apparel. And 
accordingly, this portion of the men’s 
wear business, which has always been 
important, has suddenly become vol- 


ume. It’s a varied, versatile proposi- 
tion and encompasses several distinct 
types of clothing. Over a period of 
years, suitable shoes have been devel- 
oped for each item in this picture as 
it has grown; the Norwegian mocca- 
sin leisure shoe for the slack and coat 
combination; the California casual 
for the smoother looking gabardine 
shirt and slacks, and for the impor- 
tant sports jacket made with contrast- 
ing materials. Soldiers, used to the 
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comfort of the khaki shirt and trouser 
uniform, vow they'll dress that way 
during the warm weather for the rest 
of their lives. Perhaps we shall see 
a classically plain blucher or monk 
strap enter the casual picture. 

But, to get down to the situation at 
hand; even though confronted with 
shortages of woolens, men’s wear re- 
tailers expect the greatest season ever 
in casual sports clothes this Fall. In- 
dications are that a large part of 
these sales will be made in fabrics 
leaning to the tweedy side, with 
greater interest in surface and color 
than we've seen for several seasons 
past. Should fabrics become plenti- 
ful suddenly, these sports clothes 


might well fall back to the loose fit- 
ting, free-feeling clothing we knew 
before the war. At any rate, that’s a 
trend which will certainly be evi- 
denced next Spring and Fall. Such 


by JOHN REILLY 


a sports outfit calls for a new kind 
of casual shoe to complete this rough- 
and-ready, easy-going picture. 

Just as clothing designers must 
sense the trend, so, too, must the shoe 
designer anticipate the direction to 
which the fashion pendulum will 
swing and they usually have a “bin” 
shoe or two awaiting for the promo- 
tional zero hour for such a style to 
arrive. (For the benefit of the un- 
initiated, a “bin” shoe is a pattern 
usually secreted in the back of the 
bottom drawer of the table in a sam- 


had the pleasure of watching one such 
shoe develop in the designing rooms 
of the Commonwealth Shoe and 
Leather Company. It’s called Jogs; 
it’s by Mansfield and here's its story 
and pedigree. We watched it emerge 
from its original conception and rough 


the upper is actually one piece) 
add a note of jauntiness. 


sketch through all the various trials 
which such a shoe must undergo. Par- 
ticularly interesting were the prob- 
lems of its last, materials and color 
selection. The original sample looked 
like the proverbial “million,” but 
from a practical standpoint it seemed 
to present all the shoemaking head- 
aches of a generation crammed into 
one pattern. In rich colored rugged 
Sandy Bukhide, with heavy whip- 
stitched details, it looked like a tough 
baby to handle in the fitting room. 
“How,” we asked, “can you ever han- 
dle the intricate seaming and stitch- 
ing of that upper; and how will you 
ever keep that heavy, broad stitch 

from tearing and fraying?” 
“Simple,” remarked the young man 
who conceived Jogs. “That whole up- 
per is one piece, just as seamless as 
any brogue oxford you've ever seen. 
To Pace 107, PLEASE] 


Volume and Variety of Men's 
Casual Clothes Demand Versatile 
New Shoes for Wear with Them. 
Here's a Picture Analysis of the 
Most Recent Candidate, Jogs. 


. Hor CASUAL Honors... | 
J 
Moccasin toe and heel details like 
‘aj these give this new shoe a rugged Be 2 
look. Heevy whip-stitching and 
The U-throat is a natural companion gold seams (they're simulated, 
feature in most fast-selling casual 
shoes. This time it’s picked up with 
a new note, antiqued eyelets and a 
heavy braided lace. Se 
ple room.) 9 
During the past few months, we've 
Rocker bottom: More toe 
A casual sport shoe 
, should feel as good as 
it looks. Jogs’ balloon ; 
type sole is made of ; 
marking rubber, 
heavily breasted at 
the heel. A %-in. . 
steel Owl's eye clicks 
with every step. . 
July 15, 1945 53 


Cost absorption has finally caught up with the shoe retailer. OPA 
says theJimpression given Shoe retailers at a Shoe Retailers’ Industry Advisory 
Committee meeting on Feb. 23 that retailers would not be required, under the 
margin regulation MPR 580, to absorb increases granted individual manufacturers, 
under OPA's hardship clause, was a "misapprehension." 

They were also told at this meeting that the agency absorption policy 
would remain applicable in the@case of any’ industry-wide increase granted manu- 
facturers, though in no case would any retailer be required to reduce his margin 
below his average expense rate of doing business. 

“According to OPA's latest pronouncement the impression given at the 
February meeting was in violation of the President's Hold-the-Line Order. This 
became evident when OPA issued Order No. 42 on May 15, permitting the Leverenz 
Shoe Co. to raise prices on certain footwear items. On that day, Sherwood B. 
Gay, OPA's Shoe Price executive, wrote members of the advisory committee that in 
view of the hold-the-line order "absorption of cost increases resulting from 
individual a justments must in some instances be required." — 

Following this letter a meeting of the Industry Advisory Meeting was 
called for June 26 at the retailers' request. Since only eight of the 22 mem- 
bers appeared, no formal action could be taken for lack of a quorun. 

The meeting was told that the quantity of shoes involved in hardship 
cases since the issuance of MPR 580 is only a fraction of one per cent. The 
number of increases granted manufacturers has been slight and there are not 
likely to be many more, in view of an anticipated new shoe manufacturing regu- 


lation. 


This regulation is to be used on the results of a study now being com 
pleted. The field work, required by the study is practically completed, but it 
will be another 30 to 45 days before any compilation is ready and any announce- 
ment of the findings can be made. ° 


* * 

In its latest report to Congress the United Nations Relief and Re- 
habilitation Administration said that only 40 per cent of its shoe requirements 
forthe first half of 1945 are in sight, totaling about 4,500,000 pairs. With 
the Army moving back into the shoe rebuilding plant at Buford, Ga., UNRRA loses 
one of its major sources of supply. Under Treasury Department operation this 
plant was receiving approximately 375,000 pairs of worn Army shoes monthly for 
rebuilding and ultimate relief issuance. 


* 

Another difficult price situation is confronting the shoe polish manu- 
facturers in regard to imports of one of their primary ingredients, Caranauba 
wax. Apparently ceiling prices are not being recognized by some domestic users 
and liberated European countries are also beginning to bid up prices. This 
Situation, particularly in relation to foreign buyers of the Brazilian product, 
as well as other import items, was recognized as early as the summer of 1945 by 
some OPA officials, but little relief has been offered and there appears to be 
no practical solution other than vigorous enforcement of existing ceilings. | 

OPA says that present ceiling prices for the wax will be continued in 
effect and in reply to the chairman of the industry's advisory comittee pointed 
out that there is no justification for removal of either the domestic resale 


ceilings or the ceilings on the purchase of this commodity abroad. 
tablished ceilings are two to three times [TURN TO PAGE 106, PLEASE) 
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Quality shoemakers 
use Darex Insoles 


DEWEY ano ALMY CHEMICAL CO. 


CAMBRIDGE 40, MASS. MONTREAL, CANADA © 
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Interior of the Johnson Shoe Store in Fargo. Notice the attractive effect of the chrome 
latticed archway separating accessory and shoe departments. 


Has Modern Setting 


Personalized Business 


JACK A. JOHNSON of Fargo, N. D., has one of the most 
modern shoe stores West of New York. From the jeweler- 
type windows to the floating ceiling in the luggage room 
on the balcony, the atmosphere breathes comfort and 
streamlined good taste—in keeping with the personalized 
business Mr. Johnson conducts. 

The store, 150 feet long, is divided into three depart- 
ments. In front, finished in blond wood, is the bag and 
purse department. Hosiery has recently been added. Be- 
_yond the chrome latticed flying arch is the shoe store. 

Two long rows of comfortable spring-seated chairs in 
blond wood and ivory leather can seat fifty customers. 
The color scheme is dubonnet, dusty rose and desert sand. 
Low shelves topped by display ledges are lighted by fluted 
fixtures recessed in the wall which houses the air condi- 
tioning conduits. Parallel lines, depth and simplicity of 
detail carry out the modern style. All wood is blond except 
the partition and staircase at the rear, which is of Philip- 
pine mahogany. 

At the top of the stairs is Mr. Johnson’s desk and behind 
it is the luggage room. The luggage itself is a post-war 
enterprise, but the room is completed, waiting for stock. 
It is sunny and bright, for one entire wall is glass brick 
from floor to ceiling. The remaining walls are paneled 
mahogany. 

A floating ceiling in a powder blue-green conceals neon 
lights that give the room a soft glow at night. The dubonnet 
carpet follows through to the end of this room. 

Directly under this balcony shop are X-ray machine, 
powder rooms, stockroom and dinette, where the electric 
percolator bubbles merrily most of the day. The seven 
clerks are not the only ones who enjoy an informal lunch- 
eon, for it is not unusual for Mr. Johnson to invite an 
out-of-town customer in for a cup of coffee and a bit of 


Jeweler-ty pe windows distinguish the Johnson store from 
the outside, and serve to interest passers-by in the mer- 
chandise shown. 


pastry. The population of Fargo enjoys coffee as an 
afternoon ritual, and it’s good business, Mr. Johnson has 
found. 

Fargo, besides being a distributing point for the North- 
west is a college town; therefore it is necessary to cater 
to the young. Sandals and wedgies are the campus favor- 
ites, in both rationed and unrationed styles. 

Every day Mr. Johnson runs a style feature over the 
radio, Here he often stresses well built, fashion-right shoes 
for women who are on their feet a great deal, or who 
need some special support. He does a good mail business 

[TURN To 87, PLEASE] 
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LARGEST LINE, LARGEST PROFITS. 


in its price field! Every Dealer Says So! 


Nationally advertised to retail from $8 to4] 295 


Be ready to cash in on this business by 
arranging your postwar franchise NOW. 
For details, write to 


The Selby Shoe Company 


» OMIO 
New York Office: 3120 Empire State Bldg. + Los Angeles Office: 815 Haas Bldg. 


Selly { ARCH PRESERVER - ACTIVE MODERNS - TRU-POISE - STYL-EEZ 
Séoes | EASY GOERS - PHYSICAL CULTURE - GROUND GRIPPER - CANTILEVER 
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“And Contro will be as always the 
quality elastic most in demand for shoe 


ina”? 
backing. 

sy _ “We learned long ago, and so did our customers, that elas 
ay ticized backing gives shoes a smooth glove-fit and feel that 
' “<= nothing else seems to produce. Women like it because it 
“makes their feet look smaller and smarter. Shoemen like it 
' “because it cuts down our fitting problems. Not only that, but 
the easy give and cling of elasticized backing provide gentle 

support, and help keep shoes shapely for a longer time.” 


Good ideas, Mr. Schwartz! More and better Contre* 
backing is on its way to you right now, as it continues to be 


released in larger quantities for civilian use. 


Ce @REG. PAT. OFF. 


to the Voice of Firestone Monday evenings over NBC 
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RECORDER REPORTS TO THE 


WHITES SPURT AHEAD 
» IN CHICAGO SELLING 


SMITH the ‘arrival of really warm 
Sweather during the last of June, shoe 
business in Chicago revived from the 
Beoldrums which had hit it during the 
Beerlier part of the month. The sale 
of white shoes naturally took on a 
peonsiderable spurt especially in the 
Emedium-priced and lower brackets, 
Hor seemingly that classification of 
Grade always waits until weather con- 
Miitions give the urge to buy season- 
Eble goods. Buyers of higher priced 
merchandise say that their customers 
Slmost always purchase shoes in ad- 


Pewance of the season. Because of last 


Summier’s experience, when no one 
had enough white footwear to meet 
the demand, stores and shops stocked 
considerably more this year in both 
rationed and non-rationed types. How- 
ever, unprecedented cold weather over 
a long period of time completely upset 
the planning, and up to very recently, 
white shoes were something of a drug 
on the market. Every one is hopeful 
now, however, that the hot weather 
Which, at last, is on hand, will put 
stocks on an even keel. 

With the odd-lot release on hand, 
many merchants are including white 
thoes. Other than this, no store seems 
te have more than the normal amount 
this time. 

An indication of interest in non-ra- 
tioned footwear is manifested daily at 
Field’s “Leisure Square” where the 
chairs are filled with customers all the 
time. To be sure, some rationed stock 
is also carried here, but the bulk of 
the merchandise is non-rationed play 
shoes. High style novelties, such as 
wodden soled clogs, embroidered raf- 
fia sandals, selling as high as $11.95 
and $15.95, meet no consumer resist- 
ence whatever. Other stores, too, re- 
port that high price is no deterrent in 
these types. Raffia shoes, which ad- 
mittedly are not very durable, are be- 
ing bought regardless of high price. 

Recently introduced at The Fair 
was a line of childen’s play shoes in 
yeried assortment of non-rationed 


models with a few with leather up- - 


pers. Response was highly satisfac- 
tory. 

With a new shoe stamp to be 
validated August first, there is some 


uly 15, 1945 


talk as to which stamp will be in- 
dicated. With the leather situation 
getting tighter and tighter, a condition 
not unknown to the general public, 
most merchants anticipate a tremen- 
dous rush of business on August first. 


* * 


BOSTON BUSINESS UP; 
MORE WHITES NEEDED 


REPORTS from Boston shoe and spe- 
cialty stores indicate that dollar vol- 
ume during June was well above that 
of the same month last year. It is the 
considered opinion of many that even 
larger gains would have been made 
had it not been for the merchants’ 
inability to get enough white shoes to 
meet the demand. Reference here is 
not so much to the rationed shoe of 
white leather as to the white fabric 
play shoe, although the former has 
sold freely all over New England. 
Women and men, too, for that matter, 
have managed to find the necessary 
stamps for the purchase of white 
leather shoes in this part of the coun- 
try, even though the reverse has been 
reported from other parts. 
Conservative women, accustomed to 
basic types of leather shoes, - have 
taken to non-rationed footwear, it is 
reported by several stores, although 
they continue to ask for conservative 
patterns. Not for them is the skele- 
torfized shoe. They are asking for 
shoes with closed heels and, in some 
cases, even closed toes. One of the 
most popular numbers is a white fab- 
ric, laced exford with moccasin-like 
forepart, synthetic sole and wedge 
heel. The vamp is the only part in 


Wooden soled play clogs with unique 
heels were featured by Marshall Field 
& Co., Chicago, in this recent ad. 


which this number differs radically 
from a nurse’s shoe. 

The younger set and the mature 
woman with something less than con- 
servative taste are buying multi-color 
play shoes as fast as they are received 
at the stores but there has been a con- 
siderable let-down in the demand for 
solid-color footwear, particularly red 
and green. Stocks ef novelty shoes 
are getting low, with sizes shot. 

Surprisingly enough, however, 
stocks of rationed leather footwear, 
particularly of the basic, or all-the- 
year-round types, are reported in good 
shape — the explanation being that 
manufacturers, in making their Spring 
deliveries, put white shoes first, in 
many cases. Darker footwear, there- 
fore, came in after the Spring buy- 
ing rush was over. In this type of 
shoe, there is still a well-defined de- 
mand for blue. 

These are the high-lights of late 
Spring and early Summer selling. In 
general, of course, practically every- 
thing carried is being sold and mer- 
chants are having trouble getting 
enough to fill the steady demand. The 
selling picture is good and would be 
very much better were adequate sup- 
plies available. 

Men’s stores report that they could 
sell an almost unlimited number of 
brown and white shoes were they able 
to get them with leather séles. The 
demand is far from satisfied. Men, 
however, are buying ventilated types 
in brown and non-ventilated whites 
about as fast as the stores can get 
them. 

BUSINESS AT PEAK 
IN MIAMI STORES 


EITHER one of two factors may be 
responsible for the heavy buying in 
Miami of dress shoes in the non-ra- 
tioned group. One is that the city has 
become the greatest air terminal in. 
history as a sky fleet bringing in com- 
bat veterans from abroad is scheduled 
to arrive every 45 min. 24 hr. per 
day. This means that thousands of 
women are on hand to greet their 
men, and everyone is anxious to ap- 


. ‘pear smartly dressed and as feminine 


as possible. That calls for dressy 
ehoes, in colors mostly, and high heels. 
Later these women return to their 
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good dark Winter shoe, expect- 
to have a new one to spend for 


Miami shops are full of clever, 
smart dressy type shoes non-rationed 
—that fill the bill for Summer wear. 
The range in style is wide, and smart 
details give these shoes a very dressy 
appearance. Synthetic patent has 
been having a nice run, as has an 
elasticized material that resembles 


suede. Fabrics, too, are much in the 
picture. And as many of the styles 
show a high heel, so much wanted 
right now for dress shoes, any woman 
can find a smart, good looking shoe 
to fit her foot. These shoes are for 
the most part well designed and really 
fit the average foot. 

Of course, the demand for colored 
play shoes continues to be enormous. 
Visitors here are very few who do 
not take back home at least one pair 
of the attractive non-rationed play 
shoes offered in the many chain stores. 
And in the exclusive shops, high- 

“priced non-rationed play shoes are 
listed among the best sellers of the 
month. 

That great strides have been made 
in the styling of so-called play shoes 
is the general opinion of a number of 
shoe men. The broad ball last and 
suppleness through the arch contrib- 
ute much to the comfort of a woman 
who must be on her feet much of the 
time. 


BLACK SUEDES FAST 
SELLERS IN ATLANTA 


ATLANTA shoe retailers look on the 
shoe shortage with a little more opti- 
mism this month, expressing the hope 


that more shoes will gradually be. 


coming into their hands in the next 
few months. They report an increase 
in general shoe sales this June over 


Braided raffia sandals from Haiti, 
popular for beachwear, were shown 
by Hartley's in Miami, Fia. 


the sales of June of last year. Some 
credit this increase to an actual in- 
crease in stock and others to a greater 
acceptance on the consumer’s part of 
non-rationed play shoes. 

Black suedes in sandal styles are 


. selling faster as the Summer goes on, 


with a greater demand for them this 
month than last. Several stores have 
already received shipments of Fall 
suedes and are selling them for Sum- 
mer wear. A particular favorite has 
been Thompson, Boland-Lee’s sling- 
back mesh-suede with high heels, sell- 
ing for $16.95. 

Dark shoes of all materials—calf, 
alligator, ete.—are in great demand 
but still very scarce. However, all re- 
tailers have noticed a slight decrease 
in rationed sales, as the ration stamps 
grow more scarce. 

Non-rationed play shoes are selling 
better this Summer than last, due, to 
a great extent, to a better selection of 
play shoes in the stores this Summer. 
The trend is still toward the brightest 
shoe and the most different-looking 
obtainable. Bright colors, mixtures of 
colors, nailheads, and platforms are 
the best-sellers, with red the pre- 
dominating color. 

A pleasant surprise to both retail- 
ers and consumers has been the re- 


_cent shipment to three Atlanta stores 


of saddle oxfords of pre-war type, 
brown and white leather with rubber 
soles and heels. Walking shoes of 


are in great demand. 

The Atlanta stores are making big 
plans for the nation-wide, non-ratign 
ed shoe sale to take place the middb 
of July. ro 


VARIETY ACCENTED IN 
MINNEAPOLIS STORES 


C. M. STENDAL, Nicollet at Tenth 
has been accenting variety. Shoes fer 
dress, work and play are shown & 
profusion at this store. An exclusive 
hand made and hand-sewn pump ia 
soft black, blue and brown calf, sel. 
ing at $19.95 was featured. Another 
exclusive shoe, sandal style, in geno 
ine lizard, brown or red, selling a 
$14.95, sold well. 

In white shoes a medium-priced 
suede combined with brown calf trim 
was popular. A low-heeled, white 
suede sandal, selling at $10.85 wa 
presented to be worn with any coe 
tume. For casual wear, a low, broad 
heeled moccasin style in army russe 
calf, recommended for its light weight, 
yet sturdy make, was a good sales ge 


at this store were strapped-toe sandals, 
smooth in style and built for comfort. 
Another shoe, designed for wear with 
Summer cottons, had open toe and 
back, low heel, in white, army russet, 
blue and red crushed kid. 

Maurice L. Rothschild, Nicollet at 
Fourth, combines play and dress shoes 
for Summer showings. Red elkskin 
made up in sport shoes for leisure and 
vacation, and red, white or green doe 
skin done in high-heel sandals, both 
give a bright touch to Summer cos 
tumes. Frosty white calf, with oper 
work vamp for coolness is offered in & 
smart, gracefully cut pump. 

Napier, 909 Nicollet Ave., was fea 
turing wedgies of braided raffia with 
flexible woden sole, non-rationed and 
selling at $12.95. These were made 
up in red, blue, brown and natural. 
Another shoe, smart for sport clothes 
or for town wear, had medium heel, 
oxford tie, open toe and heel, made 
up in white crushed pig. This style 
was also presented in red calfskin at 
$8.95 and in beige or navy snake at 

[TURN TO PAGE 99, PLEASE] 
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The growing demand of American women 
for quality footwear is reflected in the “all 
out” enthusiasm that the country’s most pro- 
gressive shoe merchants have for the future 
of $6.95 women’s style shoes... in the “all 
out” plans they have already laid to assure 
their share of the post-war's volume leader. 


Of the acknowledged quality brackets, 


Why Do So Many 
Retailers See Women’s 
STYLE Shoes as Their 
Post-War Volume Leader? 


none is assured the tremendous volume that 
the $6.95 bracket is certain to enjoy. Among 
the $6.95 leaders, none has more brilliant 

Through the trying war period, Queen 
Quality has maintained and will continue to 
maintain its quality standards. Dealers and 
consumers alike vouch for the luxury quality, 


to increase that leadership and, orm a 

forceful national advertising program, 

make additional millions familiar with on 

Queen Quality name and value, and you 

have the reason why so many dealers are 

planning an important place for Queen 
in their post-war operation. 

In fairness to our old customers who are 
entitled to 100% of our present production, 
we cannot accept new accounts now. We 


you about the place aoe 
in your post-war merchandise 
shoes... 


WEEN QUALITY SHOE COMPANY ¢ DIV: INTERNATIONAL SHOE COMPANY: ST. LOUIS 
15,1945 
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Looking back, these dealers remember 
a long-time consumer trend toward quality the superior craftsmanship of Queen Quality 
, ---a trend that long before the war was Shoes. Add to this quality reputation a repu- 
steadily increasing the demand for the $6.95 tation for style leadership, a determination 
price bracket. Shoe rationing and the need ; 
—— to get along on fewer pair per year gave this 
wil quality trend an overwhelming impetus and 
a made additional millions conscious of the 
all economy advantages that quality footwear 
has to offer. - 
let at 2 With the return of normal times, this 
shee quality consciousness will remain. The seed 
kskin has been planted and those dealers alert 
e and enough to nourish and cultivate it with well 
Bs known lines, agressively promoted, will reap , 
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MANUFACTURERS and wholesalers in Boston and vi- 
cinity are frank in saying that they do not expect to see 
many new styles for Fall, even though certain styling 
restrictions have been lifted by amending the original 
M-217 regulations. 

They point to the fact that, while pressure has been 
brought to bear by some large buyers, orders for Fall 
shoes have ‘been in the works for many weeks now and 
the manufacturing process is too far advanced to permit 
of changes being made, even if materials were available, 
which, in most cases, they are not. 

Interest here continues to center on the Balanced Pro- 
gram for Shoes with several enthusiastic executives point- 
ing out that, if the plan can be made to work (and they 
are sincere in their belief that it can) it will be the great- 
est boon the shoe industry has enjoyed since the intro- 
duction of style as a factor in creating more sales. 

“Total production during 1944 in the New England shoe 
imdustry, centered in Massachusetts, Maine and New 
Hampshire, amounted to 152,379,930 pairs, a loss of less 
than one per cent from the record-high output of these 
states in 1943,” says a statement issued by the New Eng- 
land Shoe and Leather Association, based on reports of 
the U. S. Bureau of the Census. With the inclusion of 
the production of shoes in Connecticut of 2,628,912 pairs, 
the total for these four states becomes 155,008,842 pairs. 
New England’s share of the total output in the industry 
thereby amiounted to 33 per cent—as compared with 33.5 
in 1943. Women’s and men’s leather shoe production for 
New England was 34 and 35 per cent, respectively, of the 
total U. S. output of women’s and men’s leather shoes. The 
percentage of women’s shoes would be higher if non-ra- 
tioned types were included.” 

The monthly index compiled by the Associated Indus- 
tries of Massachusetts shows that orders placed with the 
shoe and ‘leather industry in that state during May of 
this year were 21 per cent ahead of those for the same 
month last year;.and 23 per cent ahead of those for April, 


1945. 

THERE is an wndercusrent_ of new inthe 
in and around New York. Very few manufacturers are 
pretending to bring out a “second line” of Fall shoes, but 
most of them are working on ideas “to be teady when 
needed.” Some, whose operation permits them to do so 
and who think it is a good policy to bring out a few new 
things now, are introducing some new styles this month. 
All of this is a healthy sign. It shows that manufactur- 


ers have their feet very firmly on the ground. They real. 
ize that the recent changes in M-217 are not, of themselves, 
going to change the whole picture. The material situation 
and the shortage of skilled help still continue to be acute, 
As one manufacturer pointed out, even when leather be. 
comes more plentiful, there are other demands on the 
tanners besides shoes and these are legitimate demands 
he feels. 

At the same time there is no doubt that shoe manufac- 
turers are beginning to feel the approach of the time when 
they will be free to bring out new styles in increasing num- 
bers. They consider it wise to put some of these ideas into 
shoes now, if for no-other reason than to stimulate inter- 
est in their own factories and among retailers. One such 
manufacturer, who has so far limited his production to 
very few patterns, is now in production on several styles. 

Right now the factories are in their stride for the ap- 
proaching Fall season. Questioned on the subject of whites 
during the current season, quality manufacturers in this 
area report that retailers with whom they have contact 
have not been overstocked in their grade ‘of shoes. They 
have, in fact, been understocked on whites. 


SHOE manufacturers of this area, looking beyond low- 
hanging clouds of the present, see increased supplies for 
the last quarter ef this year, with a consequent increase 
in production and are preparing for it with new machin- 
ery and equipment. 

Not that there is much positive assurance of improve- 
ment in the flow of supplies at that time. But analyses of 
general conditions, as well as in the leather and allied 
industries, coupled with business judgment, indicate that 
busier days are just ahead. 

More footwear will have to be made; the help with 
which it can be produced is drifting back from the armed 
forces and war plants that are finishing their contracts. 
‘So, they say, why not get ready to fill more orders. when 
the time comes? 

Nevertheless, when the passing of time-lends a better 
perspective, the view of the past which it will give is likely 
to show that the months through which we are passing 
right ‘now were, from the standpoint of manufacturers in 
this region, the most difficult of any in the war years. 

Not only are there insufficient supplies to fill mountains 


~ of orders on hand, but «price ceilings are so low that it 


is impossible to make reasonable profits on shoes which are 
produced. 

This situation was reflected, in a measure, in the closing 
by Dunn & McCarthy, Inc., of its Auburn, N. Y., plam 
recently for an indefinite period with the announcemert 
that its lower priced shoes cannot be produced economi- . 
cally under present conditions. 
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Wearing will ‘hot 


@ After the war, certain of the Hindu princes will probably 


cee continue their custom of wearing fortunes in gold and precious jewels. 
pace by wearing Fortunes! Already, more men wear Fortune shoes 
than any other brand in their price range. Tomorrow with a better Fortune proposition 
from every angle, and a plan that will enable every Fortune dealer to get the kind of 
results that pay off in extra volume and profits, new millions will seek 


their Fortunes. You can get your share of this major market by tying up with Fortune! 


8H 4 $4550 


RICHLAND-DAVIDSON SHOE CO. WASHVILLE 1, TENN. 
A DIVISION OF GENERAL SHOE CORPORATION 


duly 15, 1945 63 


\ 
\ 
ation 
 be- - 
ands ral A 
Av 
ifac- r 
iter: a, &) 
such | bs 
1 to 
les, 
ap- 
ites ; 
this 
‘act 
hey 
for 
ise 
in- 
ad 
at 
th 
8. 
n SOME STYLES HIGHER 
y | 


Lawrence Sheppard to Succeed Connett 


Latter Will Continue to Serve WPB Textile, Clothing and Leather 
Bureau as Consultant, Director Announces. 


LAWRENCE SHEPPARD 


Harold Connett, assistant bureau di- 
rector for leather in the War Produc- 
tion Board’s Textile, Clothing and 
Leather Bureau, will resign from his 
present position, but plans to continue 
to serve as consultant to the bureau and 
the Combined Raw Materials Board, 
Kenneth W. Marriner, bureau director, 
said a few days ago. 

Lawrence Sheppard, deputy director 
of the Leather and Shoe Division, has 
been assigned to succeed Mr. Connett as 
assistant bureau director for leather. 

The recent appointment of Frank H. 
Keppen as assistant bureau director for 


with WPB since March, 1942. His ap- 
fointment is on a dollar-a-year basis. 
Upon resigning from his present full- 
time position in WPB, he plans to re- 
sume his former duties as president of 
the Surpass Leather Co., Philadelphia, 
Pa. He has been associated with that 
company for about 20 years. 

Mr. Connett is a graduate of Cam- 
bridge University, England. His post- 
graduate work at the Massachusetts In- 
stitute of Technology, Cambridge, 
Mass, was interrupted when he joined 
the Army in the last war. 

Mr. Sheppard, of Hanover, Pa., has 


been with WPB three years ago, also 
en a dollar-a-year basis. He is the 
president and general manager of Han- 
over Shoe, Inc., in his home city. 


Early this year, WPB loaned Mr. 


Sheppard to the War Department for 
several weeks to permit him to carry 
out a special mission in Europe. He 
was a naval flyer in the last war. 

Mr. Keppen, whose home is in In- 
dianapolis, Ind., attended Indiana Uni- 
versity, Bloomington, Ind., and Notre 
Dame University, Notre Dame, Ind., 
and. finished his post-graduate educa- 
tion at Chicago-Kent Law School, Chi- 
cago, Ill. Mr. Keppen has been con- 
nected with WPB since December, 1941, 
during which time he has been consul- 
tant to the Copper Division and Ap- 
peals Division and a member of the 
staff of the Program Bureau. For the 
past year he has been a special assis- 
tant to the director of the Textile, 
Clothing and Leather Bureau. 


Price Ceiling on Military 
Sole Leather Strips ; 


A uniform ceiling price of 65 cents a 
pound for producers’ and jobbers’ sales 
of 13-inch military sole leather strips 
meeting the new specifications of the 
Boston Quartermaster Depot was an- 


‘nounced June 30 by the Office of Price 


New Goatskin Division Ratig 


A recommendation that new supplies 
of raw goatskins available for impom 
to United Kingdom and the Unite 
States, effective June 1, 1945, be dividel 
in the ratio of 17:5 per cent to ti 
United Kingdom and 82.5 per cent @ 
the United States was approved this 
week by the Combined Raw Materials 
Board, Harold Connett, assistant di 
rector for leather in the War Produg 
tion Board’s Textile, Clothing ang 
Leather Bureau, said June 30. 

The recommendation was presented 
to CRMB after recent discussions 
Washington between members of a mix 
sion from the United Kingdom, unde 
the chairmanship of R. D. Fennelley, 
and United States authorities, unde 
the chairmanship of Mr. Connett. 

New supplies of raw goatskins pre 
viously were divided in the ratio of I§ 
per cent to the United Kingdom and & 
per cent to the United States. The 
per cent for the United Kingdom wag 
assigned at a time when U. K. shipping 
space was so limited that a larger per 
centage could not have been imported 

The present agreement represents @ 
return to the historical usage between 
1933 and 1939, WPB said. 


Cattlehide Order Revoked 

The order that required that all cat 
tlehides meeting military specifications 
for shoe upper leather be sold only on 
military orders has been revoked, 
the War Production Board reported 
June 27. 

Direction 11 to Order M-310 was re 
voked effective June 23, 1945. 

The direction was designed to relievé 
an emergency situation that arose late 
in January, 1945, when all available 


leather suitable for military purposes if 


was insufficient to meet the proposed 
procurement of military footwear, 
WPB now is insuring fulfillment of 
military requirements for shoe upper 
leather by issuing specific directions t 
individual tanners, requiring product 
tion of specified quantities of upper 
leather. The over-all direction there 
fore no longer is required, WPB said, 


Administration. The strips are used 
for repair purposes. 

Formerly, 13-inch military sole 
leather strips made to Army specifica- 
tions were priced under individual let 
ter orders, but now a uniform price is 
established to fit the uniform standards 


of production required by the new spec- 


ifications. 
Boot and Shoe Recorder. 
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Store Promotes Men’s Hosiery 


QMC Acquires Buford Army has been turning over approxi- 
matly 375,000 pairs of worn Army sal- * 
Plant Facilities vage shoes monthly to the Treasury for | SEATTLE, WaAsH.—Merchandising of 


Reflecting greatly increased needs for 
Army footwear, including shees to meet 
prisoner of war and Allied labor bat- 
talion requirements, the Quartermaster 
Corps, acting for the United States 
Army, re-acquired on July 1 from the 
Treasury Department all facilities of 
the shoe rebuilding plant at Buford, 
Ga. 

Facilities at the plant will be utilized 
for three major programs—-the manu- 
facture of shoe pacs for the Army, the 
rebuilding of service shoes for re-issue 
to Army troops and the manufacture of 
low quarter work shoes for merchant 
seamen of the Maritime Commission. 

These projects will be accomplished 
by the International Shoe Co., operat- 
ing under government contracts. 

During the past year or more, the 


rebuilding at Buford. Treasury, in turn, 
has released the rebuilt shoes to 
UNRRA for its overseas requirements. 

Shoes withdrawn from Treasury will 
be processed as part of a tremendous 
Army shoe repair program at all 
Quartermaster repair shops. This pro- 
gram is expected to provide the Army 
each month about 300,000 pairs of shoes 
suitable for repair but not suitable for 
Army rebuilding to meet Army service 
requirements, These repaired shoes will 
be used by prisoner-of-war and allied 
labor battalions. 

This will be in addition to the ap- 
proximately 1,000,000 pairs of Army 
shoes now being repaired monthly at 
Quartermaster repair shops for return 
to enlisted personnel. 


men’s hosiery has reached a new high 
in the shoe store of Gallen Kampy 
along University Way, Seattle, close 
the collegiate district and to the rollej 
sock and bobby-seck wearers of the big 
co-educational campus of the Univer 
sity of Washington. 

First thing greating the Galle 
Kamp customer, whether from th 
“kamp-up” or the university distrig 
proper is the men’s hosiery department 
—extensively lighted, with full tray 
of bright socks slanting towards the 
entering patron. Moreover, the men’s 
socks featured in this large counter § 
that greets the customer, are the 4 
pairs for $1” variety that permit this 
bold black headline, with lights behing 
the glass on which the large black le. 
ters are printed. 


and 1 


STOCK RECORD BOOK 


—and forms — 


for keeping an accurate selling 
tory “picture” of each width and size of each 
stock or style number consists of: 


B Cloth binder—11%" x 13%"......... $2.50 


100 Daily Sales and Stock Sheets, (Form $100) 
Comparisen Form $105 
1 Invent Pad (100 sheets) $106 (5 pads 
$2.00) (10 pads $3.50) 


(West of Denver additional postage added) 
(Sample sheets with guide for use sent on request) 


This handy 


and inven 


$6.00 


Master Siock Sheet — Form 
eee for O.P.A. Pricing Chart 
Per Pad (100 slips) pods 920.00)... $0.25 
Refund Record Slips: Form E 
Cust : Form F 
1%"x3%", 1000... 
ttt PROFIT OHARTS —85c. each; an acourate method of 
Check with order, please, unless Shipment 
: a Orders filled for any forms preferred. 
x* 
= 209 S. State Street, Chicago 4, Ii. 
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IN THIS SPACE 


An entirely new idea. An insole that supports the 
Metatarsal Arch and satisfactorily meets the pitch of 
ill types of high heeled shoes. The patented soft rub- 
ber cushion at the forward end is the first and only 
itgular shaped Metatarsal Cushion that fills in per- 
ietly the space where the shank of the shoe meets 
the insole without buckling or wrinkling. 

Dr. Scholl’s Conformo-Met Insole is made anatomi- 
Gilly correct in Rights and Lefts to give proper sup- 
Prt to the Anterior Metatarsal Arch and relieve 
Mins, cramps, callouses, and burning sensations at 
the bottom of the foot due to arch weakness. The top 
Hece of sole leather is moulded to form-fit the foot 
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FOOT RELIEF! 


Sells On SIGHT Because It Fills An 
Urgent Need Which 7 Out Of Every 
10 Wearers Of High Heeled Shoes 
Have For It! | 


Shaped to the Foot, 
Shoe Shank and 
Pitch of Heel 


Featherlight 


Retail Price, $1.50 Pair—Wholesale, $10.50 Dozen 


and shoe. Forward end is skived to such wafer thin- 
ness that it leaves practically no edge where it meets 
the shoe. Self-adhering adhesive on underside for 
attaching to shoe. 


Once a customer experiences the wondrous ease she 
enjoys with it in her shoes, Dr. Scholl’s Conformo- 
Met Insole will be indispensable to her. She will want 
them in every pair of her high heeled shoes. By all 
means stock up on this sensational new relief at once. 


THE SCHOLL MFG. CO., Inc. 


213 West Schiller St., Chicage 10 + 62 West 14th St, New York 11 
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This does not set very well with the 
enlisted men, or for that matter junior 
officers, particularly during joint 
operations with the Army, which is 
equipped with combat boots. One 


’ Marine officer told me bluntly that, 


“combat boots would have been a 
godsend on Iwo Jima.” After strug- 
gling through the volcanic ash beaches 
at Iwo and sinking to my ankles at 
almost every step I readily agree with 
this officer. Marines of this division 
who were able to buy, beg, borrow 
or steal combat boots from Army per- 
sonnel before going into Iwo were the 
envy of their less fortunate comrades. 
On Guam American shoes were held 
in the same high regard and they last- 
ed slightly longer because of the im- 
proved roads and better living condi- 
tions, as well as repair facilities. 
On one of the beaches on Guam I 
picked up many discarded Marine 
shoes, debris of the original assault 
last July. Although these shoes were 
now beyond repair they were still in 
a remarkable state of preservation. 
Despite months of rain, sun, and salt 
water the stitching had not broken 


[CONTINUED FROM PAGE 49] 


and the shoes were intact. The leather 
was dried and cracked, but not de- 
composed. 

It was on Guam that I first discover- 
ed medical officers wearing field shoes, 
but later I found that it was a com- 
mon practice on most of the Pacific 
islands. Many of these doctors told 
we they would like to continue wear- 
inig the Navy field shoe after the war, 


NAVY SHOES WIN ACCLAIM PACIFIC 


as did countless other officers and en- 
listed men. All of this comment adds 
up to a definite change in men’s shoe 
styling when the war is over. 

Again no foot troubles due to shoe 
difficulties were reported. Fungus was 
the primary foot trouble, but it does 
not result in any permanent impair- 
ment. One of the primary factors in. 
treating this fungus infection is keep- 
ing the foot dry—a rather tough job 
in tropical climes. The men solve 
this problem by cutting large holes in 
the uppers thereby assuring perma- 
nent ventilation and sunlight. In addi- 
tion, many of the men cut off most of 
upper leather on a field shoe creating 
an extremely low shoe, which main- 
tains the comfort and durability of the 
field shoe but provides a lighter shoe 
for leisure wear. 

Doctors hold orthopedic clinics 


throughout this area. Orthopedic 


work is done by Navy cobblers, using 
scrap rubber in most cases and their 
work is highly praised by medical 
men. Examples of ingenuity of this 
nature could be related for hours. 

I also learned from these doctors 
that many foot troubles were being 
cleared up by the issuance of properly 
fitted shoes. Many of the men have 

[TURN TO PAGE 76, PLEASE] 


Repairing Army Shoes . 
in the Pacific area. 
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Sailors’ shoes get periodic renovation in the 4 2 
on the USS. “Missouri,” fourth of the 
mighty “Iowa class” ships to be commis- 
i sioned. Official U. S. Navy photo. 
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“Yessiree .. . unless I get these 
soft and easy Ritestarts for my feet, 
I won't be comfortable. I won't 
be happy. And you know Mother will 
a long way to see me satisfied.” 


No. 1230—White Crushed Kid  Sizes2—4 Widths C,D 


“UNLESS 1 GET 
gonna 


-com-plain!” 


* 


It’s good common sense to cater to the Mothers who are 
ready to buy baby’s first pair of shoes. That’s when a 
mother is most sentimental. That’s when you can cement 
a friendship to your store that will keep the Mother com- 
ing back to you year after year—as baby’s foot changes 
— and as baby’s age increases. And that can mean a steady, 
customer for 10 to 15 years. . 


Build your baby’s shoe business on Dr. Posner’s Ritestarts. 
Back of them is a name that has stood for quality in junior. 
footwear since 1888. 

Ritestarts are nationally advertised in Good Housekeep- 
ing, Woman’s Home Companion, Parents’ Magazine. ~~ 
We may not be able to give you all the Ritestarts you 
need just now — but the right store and Ritestarts ... make 
a combination worth discussing. Let’s talk it over. 


A. POSNER SHOES, INC. 
Executive Office: 127 Ducine New York 13, N.Y. 
Allentown, Pa. * New Oxford. Pe. 


Soles Office: Merchandise Mon, Rees 1046. Pacific Cocst Saies Office: 63 First Street, San Francisco, Cul, 
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ake 


“al (valined) 
(lined) ~ 
No. 2230—White Elk Sizes 44—6 Widths C, D 
No. 1730—Brown Elk Sizes 44-46 Widths C, D 
POSNER 
gnots 


G.H. BASS & CO., WILTON, MAINE 
NEW YORK SALES OFFICE, 658 MARBRIDGE BUILDING 


We are looking ahead to the “days of 
plenty”, when normal production of 
Bass Outdoor Footwear is resumed, as 
eagerly as are you. And we're proud 
that American sportsmen and women 
accept no substitute for the famous 
quality that made them “buy Bass“ 


for so many pre-war years. The post- 
war period will keep these old friends 
for Bass—and create an ever-growing 
market for Bass Outdoor Footwear 
and for you. 


backs. in military leather or shoe production 


.| to him, and he should not be brushed off. After all x 


Cutbacks—and Cancellation 


[CONTINUED FROM PAGE 45] 


the different segments of the industry. But it wom 
be infinitely wiser and better to buy carefully’ now, wy 
thought for the future, rather than buy recklessly ij 
the idea of expanding present volume and becomejy 
volved in a situation of unbalanced inventories, with, 
load of unsalable merchandise on retailers’ shelves,» 
sulting in heavy markdowns, costly clearances and gm 


cellations. 


SENSING an element of danger that non-rationed show 
might, under certain circumstances, such as sharp oy 


new problems in this matter of cancellations andj 
turns, Trade Relations committees of the NSRA aa 
NSMA have been giving the subject joint consideratig, 
Individual retailers and manufacturers who supply then 
might well do the same. The Trade Relations Commi 
of NSMA, of which Weir Stewart is chairman, summa 
up the situation in this regard very accurately when? 
said in a recent report to the Board of Directors: 

“In our economy there is rarely, if ever, a balaie 
between supply and demand. It is a human trait forth 
party in the saddle to be domineering. Until we realize 
that we are mutually concerned in a common probien 
and endeavor to solve it on the basis of shared respm 
sibility both are bound to be hurt sooner or later. The 
manufacturer, harassed though he is with a wide asso 
ment of new and serious problems, cannot disregard te 
fact that his customer too has problems just as seriou 


is still a customer. 

“Delivery is still the essence of the problem. Mot 
cancellations could be prevented by the manufacture 
restricting his selling and the retailer his purchasing ® 
a current basis, which might vary from a 60-day bam 
to 90 or even 120 days. 

“Over the years, it has been a practice of the indusity 
to base cancellations on whether the shoes were cut @ 
not. It must be pointed out that this formula canme 
hold under conditions prevailing today in non-rationed 
types. Based on retailers’ orders, manufacturers aft 
purchasing materials which will have doubtful valie 
when rationing is lifted. It is apparent, therefore, thi 
there is a dual responsibility which must be shared on# 
fair arid equitable basis in the event of cancellations 
This means that orders should be placed in good faith By 
the retailers, who will accept delivery within reasonabe 
limits-and the manufacturer will accept them on i 
same basis and not just ‘when ready.’ This emphasiat 
the paramount importance for both to do business ii# 
legitimate way on a current basis. It is imperative fi 
us all to realize that our interdependence is very reah” 
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chou bow and. patent puvchwork 


This full page advertisement, 4 


ss int appearing in national magazines, emphasizes 

ive for *. COLONIAL TANNING COMPANY the fact that Delman Shoes are made of the 
real” | i BOSTON, MASSACHUSETTS world’s leading patent leather ... COLONIAL. 
corder 
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YOUR EFFORTS ARE WELL 
REWARDED UNDER THE 


PROFIT-SHARING PLAN 


MR. J. O. SHUMATE, Manager 
HEALTH SPOT SHOE SHOP 


402 A Milam Street 
Shreveport, Louisiana 


Operating a 
pan but your effort. 
As a Health Spot 


following of satisfied c 
operators all over 


seat Shoe Shap he worling for except 


Spot, Shoe Shop operator, you receive, regu 


This profit-sharing plan is making it possible for Health ‘ 

en years of experience in all kinds of shoe retailing—men who have 

always worked hard and i efforts—are 


Ith 
wii Spot operator, Mr. Shumate mates full use of 


As vacancies — due to men leaving for the ng _ 
are 


build loyal 


Navy Shoes Win Acclaim 


(CONTINUED FROM PAGE 68] 


been used to wearing shoes that are 
too narrow for them and with the is- 
suance of wider shoes many of their 
foot conditions disappear. These men 
are being educated to the use of 
proper fitting shoes and have become 
familiar with their correct sizes. They 
will know what they want in footwear 
when released from the Navy. 
The natives on Guam are having 
in obtaining shoes at the pres- 


ent time and the short period I spent 
among them convinced me that they 
did not like it. The responsibility of 
supplying the Chamorros with foot- 
wear lies with the Military Govern- 
ment. According to the natives, the 
Military Government is sympathetic 
and does requisition shoes from the 
States. However, the feeling with the 
powers-that-be in the states apparently 
is that the natives do not wear shoes 
and there is no need to get them start- 
ed. This view is as erroneous as any- 
thing could be for these natives have 
been under American rule since the 


Inquiries invited 
357 Fourth Avenue 


Branch Offices 


WILLIAM IseLin’& Co., 


NEW YORK 


LYNCHBURGH, VA. GRAND RAPIDS, MICH. LOS ANGELES, CALIF. 


Spanish-American War, are intel 
gent, speak excellent English, aame= 
have been wearing shoes for 40 yean 
Hookworm is running high among th 
native population and this situatig 977 
should be corrected as soon as pope 
sible. The natives are not particu Bam 
people and will gladly accept ay 
type shoe obtainable. There must hy 
small quantities of ration-free fog 
wear available in the States that coulj 

be sent to aid these natives, who hay 
been a great help to our forces. They 

do not want gifts, for they are able Bs 
pay their way, as many of them ae BF 
employed by our government, 4 

Among many of the older veteray Hy: 
sailors and Marines I found myself ig 
the middle of many lively discussion 
concerning the old argument—leathe 
versus substitutes. These men, many 
of them in responsible positions, wer 
convinced of the merits of rubber sob 
ing materials in the tropics, but they 
were still of the old hob-nail schod 
and wanted to go back to this type ol 
shoe after the war. In fact, they never 
liked giving it up. 

These men represent the old schoa 
of military thought, and are suspicion 
of any change but when its merits ar 
proven to them they become its lead 
ing protagonists. Most of their co 
cern over supposedly inferior ms 
terials used by our forces, while other 
nations have something which they be 
lieve is superior, stems from a feeling 
that the ‘American boys should have 
the best and not from an “anti” senti- 
ment. 

In the Carolines, where the rain 
heavy and the temperature high the 
wear rate of all shoes is very low. On 
these islands, also coral atolls, two o 
three months is the average life of the 
sole on a field shoe, after being re 
suled they are good for another two 
or three months and then are of no 
further value to the Navy. The black 
dress shoe, leather-soled, lasts only 
from two to three weeks. If the present 
rubber sole had not been developed 
and introduced in the Pacific the shoe 
mortality rate in the Navy and Marines 
would have been terrific. What began 
as a matter of necessity in the states, 
due to the leather shortage, has a 
tvally turned out to be a life-saver for 
our forces in the Pacific. 

Aboard ships of the Fleet shoes are 
subject to conditions of rugged wear 
such as constant use on steel decks 
and ladders, wetness and almost com 
tinuous salt moisture. The field shoe 
is in wide use aboard ship and highly 
regarded by shipboard personnel. The 
shoe mortality rate aboard ships ® 
high but repair facilities are excellent 
end stocks generally adequate. 

The Navy is afloat, but still finds 
time for a lot of walking. 
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ROCK ISLAND.ILL. 
MADE INUSA. 


These trademarks 
will again be your 
assurance of quality 
when peace comes 


THE SERVUS RUBBER 


ROCKISLAND 
LAMBERTVILLE, DIVISION 


But here in this fertile farmland, The Servus Rubber Com- 
pany is manufacturing rubber footwear as industriously 
and efficiently as our illinois farrners are producing food 
for a nation at war. 


Our war contracts keep us busy—but we're not forget-. 
ting our post-war plans. These include enlarged facilities, 
better machinery and improved processes that will insure 
ample production of tennis shoes, rubber boots and gaiters 
—enough to supply our dealers who have so willingly sacri- 
ficed their requirements to the health-protection of our 
boys in the army and navy. 


Therefore, though we can't grow rubber here in Illinois, 
(nor the manpower, either!) we can, by the ingenuity of 
our management, laboratory technicians and engineers, 
plan better-than-ever production of Servus and Snag- 
proof rubber footwear to meet the needs of our dealers 
who do their part in protecting the health of the nation. 


FACTORY AND CENERAL OFFICES 
ILLINOIS, U.S.A. 
BROADWAY, Y., 7, 
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NON-SLIP 
SOLES & HEELS 


Oil, acid, heat, sunlight — ali meet their 
master in sure-footed NEO-CORD soles and 
heels. Make NEO-CORD your answer to the 
man in the shop who must have long-lasting, 
non-slip protection. The NEO-CORD line is 
always a busy line. 


GRO-CORD RUBBER CO., LIMA, 0. 


MUST BE MORE 
a LETTERS ABOUT 


,NEO-CORD 
sores & HEELS 


\ 


Manufacturing and Markets 
[CONTINUED FROM PACE 62] 

A change is due—is believed by some not likely to bp 
delayed beyond Fall—which will mark a beginning in th 
long trek back from wartime regimentation to the broad 
highway of private enterprise in free competition to wig 
markets for shoes which seem best and most attractive 
to buyers. 

When shoemen foregather—the makers, as well as re 
tailers—it is agreed that shoe rationing and price ceiling 
were necessary, although the latter should be elastic 
enough to meet constantly changing conditions; that both 
will be with us for quite a while yet, but neither should 
be continued Jonger than is plainly necessary. 

Also, all look forward expectantly toward the time when 
the shoe business will be back “on its own,” prepared tp 
stand or fail upon the merit of its services and merchap. 
dise and the selling appeal with which they are presented 


to the public. 


ALTHOUGH there may have been optimists among shoe 
manufacturers who earlier thought that the third quarter 
of the year might see some alleviation in leather supplies, 
subsequent events have dashed these hopes. It is expected 
that needs of the armed forces will take at least 37 per 
cent of all cattle hides during this current quarter. And 
practically af] the large houses are producing the bulk of 
their output for the government. Thus there is no hope 
that the supply of civilian footwear will be improved for 
Fall or early Winter deliveries. In fact most houses today 
are turning their thinking to post V-J Day conditions. The 
general opinion now seems to be that only when the waris 
decisively ended will any marked improvement be felt. And 
when improvement does come, many believe it will be 
gradual and slow—no overnight boom. 

WPB apparently is planning for one pair per year for 
adults, and three pairs per year for children. If it does 
work out this way, there will unquestionably be a definite 
increase in the production of non-rationed shoes. With & 
new stamp becoming available to the consuming public 
on August 1, retailers are of the opinion that serious in- 
roads will be made upon their leather stocks, with little 
likelihood of replacing the same quantity that will be sold. 
Therefore shoes in the non-rationed categories must fill 
these gaps. Whether shoes of this category will come from 
the Chicago area is highly problematical. Up to this time 
only leather shoes have been made here, and quality houses 
have been averse to turning their talents to substitute mate 
rials. As the war period lengthens they may be forced by 
conditions into this type of manufacture but at present i 
seems unlikely. 


Color Card Association Announces 


New Colors 


New Yorx Crrv—Sunblonde, a glowing Autumn sa 
tone; Magic Beige, a flattering medium beige; and Brown 


Brandy, an exciting burnished shade, are the three new 


colors featured in the Confidential Advance Hosiery Card, 
just issued by The Textile Color Card Association to its 
members. 

The decided difference in cast and depth between each 
of these Fall hosiery colors was emphasized by Margaret 
Hayden Rorke, managing director. 
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NATIONAL NEWS OF THE TRADE REPORTS BY RECORDER CORRESPONDENTS 


Shoe Hrews 


Cutback in Shoe Procurement Ordered 


Thirty Per Cent Reduction in Combat Boot Pairage and 50 Per Cent 
in Type III Service Shoes Effective September 1 


WASHINGTON—A cutback of approxi- 
mately 30 per cent in the Army’s pro- 
eurement program as it affects combat 
boots, and of 50 per cent in the number 
of Type III service shoes to be bought 
becomes effective September 1, it was 
announced on July 5 by the Quarter- 
master General. The procurement pro- 
gram called originally for no cutbacks 
before October 1, at the earliest. 

Beginning September 1, therefore, 
the current production rate of 2,100,000 
pairs of combat boots per month will 
be cut to 1,500,000; and of Type Ill 
service shoes from 700,000 pairs per 
month to 350,000. In addition to these 
cutbacks, it has also become known that 
the procurement of Russian shoes—a 
program calling for 500,000 pairs 
per month—will be discontinued after 
scheduled August production has been 
completed. Tropical combat boot or- 
ders totaling 150,000 pairs, originally 
scheduled to have been made during 
July, August and September, also have 
been cancelled. 

It is estimated by the Tanners’ Coun- 


cil of America, Inc., “that the curtailed 
requirements indicated above account 
for approximately 7,800,000 feet of 
upper leather per month and a pro- 
portionate quantity of sole leather. 
Minor adjustments may also be made 
in the secondary types of footwear pro- 
cured by the Army. Presumably, War 
Production Board directives will be 
modified by the beginning of August to 
take account of the foregoing changes. 

These cutbacks were forecast by 
Boot AND SHOE RECORDER in its issue 
of May 15 (“Victory in Europe Should 
Ease Pressure on Materials, Manpower,” 
page 48) and it was stated in this pub- 
lication at that time that they could 
reasonably be expected to be effective 
by’ September, although many sources 
were denying emphatically that any 
cutbacks could be expected before the 
final quarter of 1945. In a statement 
issued subsequently, the Assistant Sec- 
retary of War said that the end of the 
war in Europe would bring no imme- 
diate reduction in Army requirements 
for leather. 


Expect More Leather Soles 
For Women’s Shoes 


New York.—In reply to numerous 
inquiries the Sole Leather Bureau of 
the Tanners’ Council of America 
has pointed out that resoling newly 
purchased composition soled shoes with 
leather soles is not a violation of WPB 
regulations unless a full leather sole is 
used. These inquiries were occasioned 
by the widespread practice among 
Women reported last week in New 
York newspapers of buying unrationed 
shoes and having the substitute sole 
immediately removed and replaced by 
leather. Half-soles are permitted by 
present government regulations, 

Although tanners sympathize with 
consumers’ desire for leather soles, they 
believe that some temporary use be 
made of the composition soles before 
they are replaced by leather. With 
great quantities of sole leather needed 
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by the Armed Forces, civilian supplies 
have been pinched and conservation 
made necessary. Shoe repair regula- 
tions were originally put into effect in 
order to conserve leather for military 
needs and considerable savings have 
been accomplished. 

The immediate future with regard to 
full leather soles for women’s shoes is 
viewed somewhat more optimistically 
by the trade because there has been a 
substantial improvement in the supply. 
Leather soles suitable for popular 
priced shoes have increased in supply 
to such an extent that there could be 
substantial release to civilians. 

If supply conditions improve further, 
the Sole .Leather Bureau believes that 
the demand for leather soles on women’s 
shoes, from the fashion standpoint, will 
be increasingly satisfied. This should 
permit the use of leather in all grades 
of shoes and avoid the necessity for 
replacing composition soles with leather 
on newly puchased footwear. 


Shoe Production Is 


Up 7 Per Cent 


WASHINGTON — Production of boots, 
shoes and slippers, other than rubber, 
for the month of April amounted to 
41,420,505 pairs, according to a monthly 
release by the Department of Com- 
merce, Bureau of the Census. This was 
a decrease of 5.7 per cent below the 
March production which totaled 43,- 
934,630 pairs but was well above the 
April, 1944, total of 36,536,596. Pro- 
duction for the first four months of 
this year was 163,896,523 pairs. Dur- 
ing the same period in 1944, 152,754,- 
874 pairs were produced. This year to 
date, therefore, production is about 
7 per cent above that of last year. 

Production of footwear for the gov- 
ernment, including military and non- 
military shoes, was 4,976,803 pairs, an 
increase over March of only 0.8 per 


_eent, Totals for the year to date, how- 


ever, show a far greater increase—18,- 
504,411 pairs as compared with 13,291,- 
987 pairs in 1944. Civilian footwear 
for April totaled 36,443,702 pairs, 
which was 6.6 per cent below the March 
total of 38,997,560. The figures for the 
first four months of this year, how- 
ever, are more favorable—145,392,112 
pairs as compared with 139,462,887 last 


year. 

In men’s shoes, both dress and work, 
production showed a decided falling off, 
not only in the comparison by months 
but by quarters. April, 1945, produc- 
tion of men’s shoes was 4,846,802 pairs, 
while in March of this year it was 5,- 
620,540. In April, 1944, the total was 
5,552,389. During the first quarter of 
this year, 21,527,064 pairs were made 
while the total for the same period in 
1944 was 24,733,475 pairs. 

Shoes for youths and boys totaled 
1,129,157 pairs, only slightly below the 
March total of 1,234,676. In April, 

[TURN TO PAGE 94, PLEASE] 
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e COMPO CONSTRUCTION 
e QUALITY LEATHER SOLES 
e FELT LINED 

STYLE 160—BROWN EVERETT 


STYLE 161—NAVY BLUE EVERETT 
STYLE 162—LIGHT BLUE EVERETT 


UNRATIONED SLIPPERS 
BEAT THIS VALUE! 


e TOP GRADE GABARDINE UPPERS 
e HAND LASTED CRAFTSMANSHIP 


THE ARNOFF SHOE CO., [OJ DUANE ST., N. Y. C. 


IN STOCK—AT ONCE DELIVERY 


Merchants Endorse 
Balanced Program 


Curcaco, spite of very hot 
weather, there was a good turn-out of 
members at the last meeting of the sea- 
son of the Greater Chicago Shoe Re- 
tailers’ Association, held the evening of 
June 27 at the Morrison Hotel. Quite a 
number of OPA officials of the shoe 
division were among the guests, notably 
William Molster of the Washington 
office, Joe Chiarde and Robert Lampkin. 
From the local Chicago bureau were 
George Albrecht and Seymour Shane. 

Instead of a feature speaker, the 
meeting was given over to an open 
forum with the members discussing 
various problems confronting the indus- 
try. The greater part of the discussion 
was devoted to the Balanced Program 
for Shoes, which aims to level off the 
peaks and valleys in shoe selling. There 
were those who stated that, although 
in principle, they very much favor the 
plan, they believe that when shoe stocks 
are again easily available, competition 
will be such that many retailers will 
again resort to the old “cut-throat meth- 
ods” of operation. However, they agreed 
that one of the aims of the association 
should be to endeavor to gain the fullest 
cooperation of all retailers to achieve 
the program’s ideal. 

William Molster contended that a 
level 12-month merchandising program 
was highly desirable to eliminate the 
many dull periods which have con- 
fronted the shoe industry in the past. 
He said that all shoe retailers admitted 
they had done a highly satisfactory 
business during this abnormal wartime 
period, and he believed that, with in- 
telligent planning on the part of manu- 
facturer and retailer alike, this phase 
of post-war planning would work out 
to the advantage of all concerned. 

Jack Kotz emphasized the desirability 
of a year-round merchandising plan, 
pointing out that for the smaller stores 
—those who do a yearly business of 
less than $100,000—clearance sales and 
mark-downs have always had a bad 
effect. Under this projected plan, he 
said, these troubles would be largely 
eliminated, and both the shoe salesman 


and the factory worker would have 
even, gainful employment throughout 
the year. 

William Heaton, buyer of children’s 
shoes at Marshall Field & Co., pointed 
cut that with this plan the merchant 
can get stock as he needs it and that 
he can thus present a balanced stock 
picture at all times. 


Carl Burgstahler, chairman of th 
association, was of the belief that cm 
sumer habits will be ne problem if bob 
retailer and manufacturer unitedy 
back this plan. He contends that ifs 
monthly quota plan is maintained, the 
plan will automatically work. But the 
means 100 per cent cooperation on th 
part of everyone concerned. 


Improves Tanning Machine; Awarded $2,50 


Left to right: W. K. Kopp, dent, A. C. Lawrence Leather Co; 
W. F. Collins, superintendent, Divisions winner of the $2500 


award; T. F. Davis, foreman; H. N. 


vice-president. 

Peasopy, Mass.— Under what is 
known as the Employees’ Suggestion 
Plan, Michael J. Barrett, of this city, 
an employee of the A. C. Lawrence 
Leather Company, has been given a 


cash award of $2500, the largest ever’ 


made since the plan became operative 
15 years ago. Announcement of the 
award was made by Welden E. Crosby, 
assistant to the president of the com- 
pany and chairman, as well, of the Bos- 
ton Regional Committee of the National 
Association of Suggestion Systems. 


president; and Stephen Palmer, 


The suggestion, which involved an al 
teration in a machine, resulted not only 
in increased production but in better 
quality. 

Valuable suggestions made by other 
employees have had to do with the im 
provement of quality, conservation of 
materials and elimination of waste and 
various safety measures. 

Supplemental awards of war bonds 
in denominations of $100, $50 and $% 
are currently being given at the end 
of each month for the best suggestions 
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Retail Sales, Independent Shoe Stores 
May, 1945 


Department of Commerce, Bureau of the Census 
Current Statistical Service, Washington 


vs. 
States by Regions ing> May,’44 Apr., "45 1945 
TOTAL, 565 —6 +10 $4,560,920 
New 62 — 65 15 347,919 
—19 1 26,245 
35 3 +19 208,108 
Connecticut ........-. ll pest +17 79,817 
Atlantic ........ 55 —12 +19 600,541 
Pennsylvania ....... - 56 —12 +19 600,541 
Hast North Central .... 156 —ll +9 993,755 
24 +8 284,905 
26 —18 + 4 151,192 
— 6° +18 128,637 
Michigan 39 + 201,491 
Wisconsin 38 —7 +12 227 
West North Central 65 —4 +? 329,000 
Missouri... 23 8 97,540 
Nebraska x +6 +14 63,441 
Kansas . Bogs oven 9 —7 +20 48,621 
Geuth Atlantic ......... 16 —13 +9 155,481 
seen +4 78,395 
Best South Central ... 6 —20 +65 119,520 
6 —20 +5 119,520 
West South Central 31 —?2 +16 346,136 
5 18 +11 4,473 
Mountain 34 +19 268,797 
Montana 7 +4 +10 41,653 
ee 5 +6 +21 25,063 
<6 6 +1 26 34, 
epee 141 +1 +6 1,404,762 
Washington 21 —2 +7 212 
dic 16 + 3 +2 89, 
California 104 +2 +65 1,102,864 
Les Angeles, Cal. ...... 26 +12 +2 208,196 
Portland, Ore. ......... x +7 +24 53,129 
Bt Louis, Mo. ......... a —8 +17 40,141 
Ban Francisco, Cal. 19 —6 —2 272,869 
Beattle, Wash. .......... 7 +2 +9 115,498 
* Incl late for in previous 
monthly totals. »© Number apply in all cases to 
date res. * Insufficient data. ‘As com $4,844,815 in 
May, 1944, and $4,128,636 in April, 1945. Cumulative sales ytig 


months, 1945, totaled $24,680,460, as 
corresponding five 1944. 


Personalized Business Has Modern Setting 


[CONTINUED FROM PAGE 56] 


and keeps a card index for each customer giving size, 
color, style and information regarding foot irregularities, 


such as “stretch for bunion on left foot,” or “metatarsal | 


pad in right,” thus making it possible for a customer to be 
assured of satisfactory comfort by mail. 

In five theatres he runs a trailer which shows the latest 
lines of shoes modeled on pretty girls; a fade-in follows 
with the store name. 

Once a year Mr. Johnson mails his old. customers his 
personal check for one dollar to be used on a new pair of 
shoes. It brings an early response, regular customers get 
the advantage of a good selection and he is relieved of one 
shipment overlapping another. In addition, the City 
Hostess greets newcomers with a dollar check—an effective 
Way to make new patrons. 

On March 9 Mr. Johnson celebrated his first year in the 
present store and his twenty-third year in the shoe busi- 
ness, He started when very young in Grand Forks, N. D. In 
1930 he came to Fargo where he was employed by Black’s. 
When the firm disorganized in 1934, Mr. Johnson operated 
his own department in The Store Without A Name where 
he remained until a year ago when he opened his present 
store. 
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IN ALL SIZES AND WIDTHS 


Top sizes and narrow widths need no longer be a headache to shoe 
retailers . . . nor to their customers. Thanks to Vulcan’s “Controlled 
Measurement” Lasts, shoes in all sizes and widths are now better- 
fitting, better-looking. Achievement of Vulcan’s patented copying 
lathes which automatically reproduce the stylish contours of the 
original 4B model . . . from 214, AAAA-D to 9 AAAA-D. Indeed 
a valuable contribution to the shoe industry by America’s leading 


Stylast makers. 


LAST PLANTS 
Portsmouth, Ohio; Johnson City, New York; 
St. Lovis, Missouri; and Mass. 


ot? 


MEA? 


GENERAL OFFICES: PORTSMOUTH, OHIO 


Portsmouth, Ohio; Johnson City, New York: 
Tevtopolis, illinois; and Rochester, N. Y. 


Dr. Tuley Promoted by 
U. S. Rubber Co. 


New York City. — Dr. William F. 
Tuley, plant manager, Kankakee Ord- 
nance Works, Joilet, Ill., has been ap- 
pointed assistant general sales manager 
of Naugatuck chemical division, United 
States Rubber Company, it has been 
announced by J. P. Coe, general man- 
ager of the division. T. G. Richards 
continues as assistant general sales 
Manager, a position he has held since 
April, 1942. John W. Ackerman, for- 
mer assistant plant manager, has been 


appointed plant manager, replacing 
Dr. Tuley. 

Formerly in charge of rubber chemi- 
cal and reclaim sales for the Nauga- 
tuck chemical division, Dr. Tuley was 
made assistant general manager of the 
explosives division when the rubber 
company undertook the manufacture 
of TNT at the Pennsylvania Ordnance 
Works, Williamsport, Pa. When the 
rubber company received a contract 
from the War Department for the op- 
eration of the Kankakee Ordnance 
Works in April, 1944, Dr. Tuley was 
made plant manager, a position he has 
held until the present time. 


Joins Recorder Staff 


New York. — Boor anp Rp. 
CORDER announces the addition to its 
staff of Robert L. Stephenson as New 
York Advertising Representative. 


R. L. STEPHENSON 


Prior to coming to THE Rzcorpmg, 
Mr. Stephenson was Advertising Man- 
ager of The Silex Company of Hart. 
ford, Conn., in which capacity he had 
complete charge of Advertising and 
Sales Promotion. Previous to that, he 
had been District Manager for Sweet's 
Catalogue Services and a partner in 
the firm of Holmes & Stephenson, pub- 
lishers’ representatives. . 

Other business experience has in- 
cluded selling advertising space for 
Time Magazine and The New York 
Times, and merchandising and research 
work for The New York Daily News. 


Plan Factory Addition 


BALTIMORE, Mp.—The building of a 
large three-story addition to their 
present factory has been announced by 
J. V. Lobell and Wm. Hoehn of the 
Cavalier Company, makers of Cava- 
lier Leather Renew, Boot Creme, Suede 
Dressing, and a long line of shoe clean- 
ers and polishers sold exclusively to 
the shoe trade throughout this country 
and in foreign markets. 

The new plant, which is nearing 
completion, will house Cavalier’s re 
search laboratories, advertising depart- 
ment, general and executive offices, and 
modernistic shipping department. Mov- 
ing the laboratories and offices into the 
new addition will give extra space it 
the main buildings, and allow for addi 
tional assembly line production 
methods. 


Chain Moves Offices 


Boston — The Harpel-Phillips Sho 
Company, which operates a chain @ 
retail shoe stores in Massachusetts, 
Maine, New Hampshire, New York 
Rhode Island and New Jersey, a 
nounces the opening of a new office # 
101 Arch Street, this city. Headquat 
ters of the company have been at 18 
Dorchester Avenue, South Boston. 
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Babcock Promoted 
By Mishawaka 
MISHAWAKA, IND. — The Mishawaka 


Rubber & Woolen Manufacturing Com-— 
pany has promoted Glenn D. Babcock, 


sales manager for the past eight years, 
to vice-president and a director of the 
organization. He had previously been 
manager of the order department and 
assistant manager of sales, He will 
continue to be manager of sales. 


W. W. Stephenson to Speak 


In Los Angeles 


Los ANGELES, CALIF.—A meeting of 
all shoe manufacturers in this area will 
be held following a dinner at the Hotel 
Biltmore on July 26. The guest speaker 
will be William W. Stephenson, Execu- 
tive Vice-President of the National 
Shoe Manufacturers Association, who 
will come to Los Angeles especially for 
this meeting. A hundred per cent turn- 
out of the local manufacturers has 
been already assured to the committee 
in charge. In addition to the shoemen, 
heads of the Los Angeles Chamber of 
Commerce, Men’s Wear Manufacturers, 
Los Angeles Apparel Manufacturers 
(women’s R-T-W), Guild of California 
Dons, and Beys’ Apparel Guild will be 
present. The discussicn will center 
around the reconversion problem in the 
local shoe industry and other matters 
of interest to the important shoe 
market here in Los Angeles. Although 
seasonal peaks and valleys have never 
been a serious problem in Los Angeles, 
the shoe men will discuss facts perti- 
nent to keeping the local shoe produc- 
tion on an even keel. 


New Line Announced 


Los ANGELES, CALIF.—The Fern 
Shoe Co. is bringing out a new line of 
extreme high-fashion shoes under the 
trade name of “So-Bel.” According to 
Salesmanager Harry Sobel, this line 
will retail in the $8.95 to $10.95 brack- 
ets. Already a number of franchises 
have been granted to representative 
stores. 
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We're not clairvoyant .. . 
Bellaire dealers will enjoy top volume sales in 
the better days ahead. We know this because in 
addition to Bellaire’s inbuilt quality, fine styling, 
and good fitting lasts, there are three proven 
Bellaire features that “click” 


PORTLAND; MAINE. 
DIVISION OF HOLMES, STICKNEY, 


FEATURES THAT "CLICK" 


but we know that 


with America’s 


comfort-seeking 


The illustration 
graphically de- 
scribes Bellaires 
REPEAT SALES 


WALKER, INC. 


To Sell Plastics 


St. Louts.—Promotion of J. P. Ske- 
han to the position of assistant sales 
manager for sheet and Vuepak mate- 
rials at Monsanto Chemical Company’s 
Plastics Division, with headquarters at 
Springfield, Mass., has been announced. 

For 16% years Skehan has been with 
Monsanto’s Plastics Division and its 
predecessor company, the Fiberoid Cor- 
poration, having started as a labora- 
tory assistant. He was in plent and 
laboratory work until 1939, when he 
became Monsanto’s representative for 
sheet materials in New England. 

He succeeds S. A. Bell, who resigned 


to enter the service of the Cclumbia 
Protektosite Company at Carlstadt, 
N. J. 


Shopping Time Lengthened 


LouIsviLte, Ky.—Shopping hours in 
retail stores will be stepped up a half 
hour until September 1, L. H. Burgess, 
Louisville war transportatioh adminis- 
trator, has announced. 

Stores will open at 9:30 a.m, instead 
of 10 and will close at 5:15 p.m. in- 
stead of 5:45, he said. Monday hours 
will remain the same during the sum- 
mer months—12:30 to 9 p.m. 
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Proven by test — 


CAVALIER BOOT CREME 


The idea of a penetrating dye, leather preserving, 
high polishing boot creme was evolved and perfected 
by Cavalier chemists. Cavalier Boot Creme cleans the 
leather, removes spots and soil, recolors it, oils it to 
keep fibres strong and pliable—and waxes it to a 
long lasting shine as no other polish does. 


That is why Cavalier is the first choice of shoe mer- 
chants who are interested in the good wear and the 
good looks of the shoes they sell. 


That is why Cavalier is sold, from coast to coast, by 


‘Harvard Honors 


shoe merchants only. 


CAVALIER COMPANY 


Baltimore 30 


Display Company Appoints 
Publicity Director 

MILWAUKEE, W1S.—The appointment 
of William Owen as Publicity Director 
for the Display Corporation of Milwau- 
kee has been made by Lloyd Sauer, 
president. 

Mr. Owen, formerly Sales Promotion 
Manager for Smartwear-Emma Lange, 
Inc., Milwaukee, will coordinate all pub- 
licity and direct mail advertising for 
the Display Corporation, which is en- 
gaged in the designing and manufactur- 
ing of nationally distributed window 
and interior displays. 


St Louis Names “Balanced 
Program” Committee 


Sr. Louts.—The St. Louis Committee 

for the “Balanced Program for Shoes” 
has been appointed with J. G. Samuels, 
of Samuels Shoe Company, as chair- 
man. 
His associates on the committee are 
W. S. Milius'of Milius Shoe Co., A. C. 
Fleenor of Blue Ribbon Shoemakers, 
Inc., C. L. Hein of Vitality Shoe and 
J. B. Reinhart of the Trimfoot Co. 
The name of A. M. Burton of the St. 
Louis Shoe Manufacturers’ Assvuciation 
completes the list. 


Bradley Dewey 


BRADLEY DEWEY 


Cambridge, Mass.—At the 294th com 
mencement of Harvard College recently, 
Bradley Dewey, president of the Dewey 
& Almy Chemical Company, received the 
honorary degree of Doctor of Laws, i 
bestowing the degree, President Conant 
said, “A Cambridge industrialist who 
Herculean labors in a federal office gave 
us the rubber on which we now roll t 


victory.” 


NESLA Asks Change in 
WPB Shoe Order 


Boston.—The Directors of the New 
England Shoe and Leather Association 
have recommended to the War Produe 
tion Board’s Shoe Branch that its Ord& 
M-217 be amended in Section i (1) t 
permit manufacturers whose produé 
tion of military footwear during the 
current six month’s period ending Sept 
1, 1945, decreased below their out 
put of military production in the pre 
ceeding period ending March 1 to add 
this reduced pairage to any civilian 
line or lines of men’s dress or work 
shoes or youths’ and boys’ shoes. 

“This amendment is necessary, in the 
opinion of our Directors,” stated Mar 
well Field, Executive Vice-President 
the Association, “to correct the inequal- 
ity which now exists under the latest 
amendment of June 14 to this section, 
because the only companies which will 
benefit are those which produced very 
few if any military shoes in the si 
months ending March 1, 1945. Secondly, 
it does not provide equal treatment for 
those companies who, after several 
years of peak military production, at n0 
inconsiderable sacrifice of civilian pre 
duction and profits, now because af 
Navy cutbacks, ete., have lower mil- 
tary production scheduled than in the 
preceding period.” 
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4wontre. . an AVON Quality Sole 


Avonite is the sole the shoe industry has needed, a modern material good ¢: - 


enough and good looking enough to be used on really well-made street and 
casual shoes for men and women. Avonite is thin, firm, light-weight, with trim, 


smooth edges. It is waterproof, insulating and non-slipping. Like all Avon soles, 
Avonite outwears even the best leather by many miles. If you have a reputa- 
tion for quality shoes to maintain, you'll want to use Avonite, a great sole. 


AVON SOLE COMPANY ©: Avon, Massachusetts 


4Avonire . - is a product of the Avon Laboratories, where Avon chemists 


specialize in the creation of fine quality sole materials. 
daly 15, 1945 
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SLIPPERS 


WOMEN'S... MISSES’... CHILDREN’S 


JANSEN SHOE CO. 
Manufacturers 
7408 MELROSE 
HOLLYWOOD 46, CALIFORNIA 


WOMEN'S SCUFFS 


F.0.8. 
Sizes: 4 to 8 
Packed 36 pr. to case assorted sizes. 
Minimum orders 18 pr. per color. 


19 Se. Wells St., Chicago 6, Ill. 


treasurer; Earle T. Bumpous, vic 
Wagner, Earl Haney, H. J. Bandy, 


Rebert Hill, Howard Baldrid 
Third row: Van Shotwell, 
W. H. Niemann, R. D. Cherry, Hez 

Gillingham. 


Attending the 
J. C. Grimes, J. 


George 


General Branches Hold Sales Convention 


soles manager; Earle T. Bumpous, vice-president and 
Hanley, Sam H. Goldstein, Mahlon Brown, V. N. Koenig. 

Standing, left to right: Lioyd Purdy, L. M. Parnell, T. $. Morton, D. C. Larsm 
Slater, W. J. King, J. C. Burns, C. F. Klaus, R. F. Leighton, John Gordu, 
D. S$. Van Tessel, H. C. Cooke, H. D. McKinney, R. W. Jones, L. A. Carlock, & 1 
Pickett, R. J. Mcintyre, A. R. Wright, Hal Long, A. 8B. Schultz. 


Nashville, Tenn.—Members of the sales staff of Jarman Shoe Company met ben 
recently for their annual sales convention. Seated, left to right: W. rf Erickse, 
W. W. Freeman, Tom Fuqua, sales manager; Henry W. Boyd, vice-president ay 
resident and general sales manager; C, t 
cha Wallace. 
Second row: Stephen H. McGaw, advertising M. C, Goldstein, 
Cely, A. L. Carlisle, W. D. Ruffin, Don Thompson, A. H. Hoffman, A. L. Goldsteh, 
. Ed Wheeler, Norman Mockbee, Ed Ward. 
enneth Romig, J.P. Johnson, W. B. ig E. L. Tar, 


Thompson, 


C. W. Leavens, R. M. Jones, Job 


recent sales convention of the Richiand-Davidson division @ 
General Shoe Co jon were: Seated, left to right: John Staples, F. B. McKely, 
. Rowe, Stephen H. McGaw, advertising manager; John Exzeli 


1 sales manager; H. ?. 


Shoe Production Is 
Up 7 Per Cent 


[CONTINUED FROM PAGE 85] 


1944, the total in this category was 
1,460,010 pairs. January-April produc- 
tion this year was 4,865,245 pairs, 
while, during the same period in 1944, 
6,426,765 pairs were made—a decrease 
for this year to date of 25 per cent. 

While the production of women’s 
shoes during last April was slightly 
less than in March, it was higher than 
in April of last year and the four- 
month comparison shows a good in- 
crease, The figures are: April of this 
year, 17,120,399; March of this year, 
18,222,842; April of last year, 15,244,- 
895; January-April this year, 67,035,- 


361; January-April last year, 65,265,- 
905 


There was a slight increase in Apri 
production of misses’ 
147 as compared with 2,819,691 @ 
March of this year, and 2,554,566 i 
April, 1944. The year to date, howevdt, 
is about 28 per cent below the figure 
for the same period last year. Ti 
year’s total was 10,436,047. Last years 
was 14,567,604. ; 

There is noted, also, an increase 
the production of children’s shoes. It 
April of this year, 2,258,685 pairs wert 
made, as compared with 2,251,426 i 
March, 1945, and 1,378,156 in April@ 
last year. 

The same is true of the last category 
of footwear—infants’ and babies’. T® 
April figure of 2,993,959 was slight 
below the March figure of 3,202,803, 
but well above the 2,200,005 pairs pre 
duced in April, 1944, Last year’s Jant® 
ary-April total was 9,031,467; thi 
year’s was 12,076,297. 
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ArT y Shoe Fitter 
And Consultant 


Set. Clyde Brodie fits his 15,001th 
of Gi shoes at Camp McQuaide, 
Collf. In addition to shoe fitting, he is 
she consultant for the Statien Hospital 
orthopedic and shoe therapy. 


Camp McQuaipe, CaLir.—Sgt. Clyde 
i) Brodie, of the post Quartermaster 
fection, has fitted more than a full di- 
ion of soldiers with shoes in the past 
fo years, here. The shoe section at 
fmp McQuaide was established in 
March, 1943; since that time, more than 
15000 soldiers have been fitted by Sgt. 
Brodie. 


Set. Brodie is also a consultant on 
@hopedic and shoe therapy for the 
Sation Hospital at Camp McQuaide. 
f® recommends shoes and appliances 
fit personnel who need such materials 
correct walking. 


Por the past five years he has been 
gaged in shoe therapy. Previous to 
Gat, he managed a shoe store in Chi- 
@go, later moving to Merced, Calif. He 

Giered ‘the service in January, 1943. 


Shoe Travelers’ Outing 
To Be Held July 19 


New York City.—The annual field 
@y and golf tournament of the Boot 
Mid Shoe Travelers’ Association of New 
Tork will be held next Thursday, July 
@ at the North Hills Golf Club, it is 
MMounced. Luncheon will be served at 
sr first foursome will tee off at 

Features of the tournament will in- 
dade the first round for the third Boor 
AND SHOE RECORDER cup, a contest open 
members only; and the second round 
Mt the Harold M. Callahan cup, which 
a contest between members of the 
Mavelers’ association and those of the 
Shoe Club of New York. 

Members are urged to bring their 
fiends and arrange their own four- 
somes. 
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MRS. DAY 


. .. And no wonder, because she’s the friend of 
every American baby when they need a friend most! 
Mrs. Day is the lady, who for the past 43 years has 
been making shoes for the best of them, because 
she translates her knowledge of the tiny foot and 
what is best for it so expertly into Ideal Baby Shoes, 
retailers selling infants’ shoes today all‘ recognize 
the fact that there is Only ONE Mrs. Day. 


Unfortunately, because of the war, many of the 
fine materials from which she makes Ideal Baby 
Shoes are difficult to secure. And, although constant 
supervision by Mrs. Day and the skill of her many 
operators has kept the quality of Ideal Baby Shoes 
at their pre-war level, they have cut the volume of 
her production. Thus, each pair of Ideal Baby Shoes 
you are fortunate enough to fit are more valuable 
than ever, and should serve as a reminder of 
Mrs. Day’s consistent quality during these days of 
difficult operation. 


mrs. DAY’S IDEAL easy sHoe co. 


DANVERS MASSATHUSETTS 


NEW YORK 1, N. Y. 


1070 MERCHANDISE MART 
CHICAGO, ILLINOIS 
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RUBBER FOOTWEAR 


JOBS 


| LARGEST SELECTION 
OF TOP GRADE SHOES 


QUALITY SHOES SINCE 1932... 
FROM 15 LEADING ST. LOUIS 
FACTORIES 


MEN’S - WOMEN'S - CHILDREN'S 
FOR IMMEDIATE SHIPMENT 


While in town “C" Well 


M. K. WEIL SHOE CO. 


1215 WASHINGTON AVE. 
ST. LOUIS 3, MO. 


BARIS SELLS 
Merchandise, Better for Lowe 


BARIS SHOE CO.., Iac, 
Worth 
79-81 Reede S$t., New York 7, M. Y. 


SANDALS 


‘MEN'S TAN LEATHERETTE 


SANDALS 
NON-RATIONED 
BROWN SOLES 


SIZES 6.11 
Net 30 Days $1.87" F.0.8., w. 
36 pair to a case 


POLONER SHOE CO. 
156 DUANE ST. BA. 7-1398 WEW YORK 13 


Buy War Bonds. 


Boston—Northwestern Leather Company executives introduce a novei panel o 
shoes in which their ieathers played an important part in World War Il. The 
above photograph shows T. L. Tewksbury at left, advertising and saies manager, 
and President Ralph L. Pope at right, as they hold this novel presentation—a fom. 
color reproduction—in which the military footwear appears one-third of its origi 
nal size. Accompanying each shoe is a caption describing the purpose of the shoe 
and also an actual swatch of the leather used in its manufacture. The presentatin 
is framed in glass with a duli gold frame, and the combat action scenes are pre 
sented in oll colors. This unusual presentation has been created for the brand 


offices and other buying centers of this tannizg company. 


New England Production 
Up 20 Per Cent 


Boston—The New England Shoe 
and Leather Association, in its most 
recent release on shoe production, esti- 
mates that Massachusetts, New Hamp- 
shire and Vermont produced during 
April 14,236,098 pairs—an increase of 
20 per cent over the same month last 
year. The percentage increase by 
states was Massachusetts 20 per cent; 
Maine, 24 per cent; and New Hamp- 
shire, 17 per cent. 

The increase for the first four 
months of this year, as compared with 
the same period last year, was 10 per 
cent. Total production during the four- 
month period was 55,385,744 pairs. 
Indices compiled by the Massachu- 
setts Department of Labor and Indus- 
tries show that while there was a de- 
crease of 8 per cent in shoe factory em- 
ployment during April there was an 
increase in payrolls of 16 per cent. 


More Vocational Training 
Urged by Educator 

New York City. — Achievements of 
the Central High School of Needle 
Trades and of the one-year-old Fashion 
Institute of Technology were described 
by speakers at a luncheon meeting pre- 
ceding the annual commencement exer- 
cises of the former school on June 26. 
Guests included many members of the 
school’s Advisory Board and of The 
Educational Foundation for the Ap- 


parel Industry. 


Max Meyer, chairman of both 
groups, stressed that “Castle Garden 
and Ellis Island can no longer be re 
garded as the recruiting centers for in- 
dustrial workers”—that it is necessary 
now to develop technical skills before 
entering industry. The same thought 
was expressed in different words 
Principal Mortimer C. Ritter who, 
speaking of the activities of the Fash 
ion Institute of Technology, urged th 
preservation of the American way @ 
life by feeding into industry a traine 
leadership group. Both urged an & 
tension of the industrial scholarship 
plan providing a weekly income to s% 
lected students who might not other 
wise be able to continue their studies. 

.Morgan Grossman, prominent Brook 
lyn shoe manufacturer, paid eloquent 
tribute to the late Arthur D. Ande 
son, editor of Boor anp Sor Re 
CORDER, a charter member of the Aé 
visory Board and one of those largely 
responsible for the installation of % 
modern shoe plant which is part of the 
school’s vocational equipment. Hi 
speech was followed by a minute @ 
silent prayer. 


To Close Store P 


Prorta, Itt.—The Walk-Over 
store on Main St. in Peoria, wil ® 
discontinued July 31. Remaining stom 
will be distributed among other Wale 
Over stores in the Chicago area. 
Walk-Over agency has been given ™ 
Crawford’s Shoe store in that @@ 
where they will begin to carry 
merchandise in the early Fall. ; 
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This well known seal of Un- 
derwriters Laboratories, Inc. 
on your X-Ray Shoe Fitter is 
your Safety Insurance. 

ht is found only on electrical 
devices which meet the rigid 


+ both § standards of Safety - to - Life 
Garde § and Safety-from-Fire estab- 
lished by the National Board 
for i § of Fire Underwriters. 

hal This seal is recognized and 
nought accepted in all stctes and 
rds by most foreign countries as au- 
who toritative approval of a pro- 
» Fash § duct for the guidance of the 
red the § purchaser and user. 

way @§ Remember, the original X- 
train! Ray Shoe Fitter is ONE de- 
larshp Mice which identifies your 
to store or department as a safe 
othe § place to have shoes fitted 
dies, with maximum protection to 
Brodk § foot health and comfort. 
loquent 
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Meeting to Discuss 
Balanced Program 


New York City—William W. Stephen- 
son, Executive Vice-President of the 
National Shoe Manufacturers Asso- 
ciation and chairman of the Executive 
Committee of the Balanced Program 
for Shoes, has called a meeting of the 
committee for July 17. This, the first 
committee meeting to be held since the 
organization was set up at the industry 
conference here on June 7, will be in 
Room “L” at the Hotel Roosevelt and 
will be called to order at 10 o’clock in 
the morning. 

The committee is composed of men 
representing all national associations 
in the industry as well as the more im- 
portant regional associations. In addi- 
VR to Mr. Stephenson, its membership 
National Shoe Manufacturers’ Asso- 
ciation—Charles H. Jones, Common- 
wealth Shoe and Leather Co.; New 
England Shoe and Leather Association 
—Louis H. Salvage, Salvage Shoe Co.; 
St. Louis Shoe Manufacturers Asso- 
ciation—J. G. Samuels, Samuels Shoe 
Co.; National Shoe Retailers Associa- 
tion — Owen W. Metzger, Wetherhold 
& Metzger; Tanners’ Council of Amer- 
iea—H. M. McAdoo, United States 
Leather Co.; Popular Price Shoe Re- 
tailers Association—Mark A. Edison, 
Edison Bros. Stores, Inc.; Shoe Manu- 
facturers Board of Trade of New York 
—Benjamin Schwartz, Schwartz & 
Benjamin, Inc.; Last Manufacturers 
Association—R. C. Rhoades, Woodward 
& Wright Last Co.; Stitchdown Shoe 
Manufacturers Association—I. Hoffen- 
berg, A. Werman & Sons; National 
Association of Slipper and Play Shoe 
Manufacturers—Harold Gessner, La 
Marquise Footwear; National Asso- 
ciation of Shoe Wholesalers—Frank B. 
Masterson; National Shoe. Fabrics 
Association—A. S. Burg, A. S. Burg 
Co.; Nationa] Leather Fibre Confer- 
ence—George O. Jenkins, George 0O. 
Jenkins Co.; and Guild of Better Shoe 
Manufacturers—A. H. Bogutz, Newton 
Elkin Shoe Co. 


Men’s Shoes Added 


TACOMA, WASH.—Baxter’s, of 920 
Broadway, Tacoma, having recently in- 
stalled a fine men’s shoe department, 
now has launched extensive sales pro- 
motion and advertising to popularize 
Baxter’s as a “shoe store for men.” 


Indiana Retail Sales Drop 


BLOOMINGTON, IND.—A 22 per cent 
drop appeared in the retail sales of the 


independent shoe stores in Indiana 


during April, 1945, below their total 
in April, 1944, as shown by statistics 
published by Indiana University. Their 
April, 1945, sales were 36 per cent be- 
low those in March, 1945. 


Keep Your Customers 


Aw | 

Ming on 

When you add an insole, heel pad, . i 
lining, of Sponge Rubber, the customer 
literally “walks on air”. The tiny air 
cells that make up four-fifths of the vol- 

ume of this material give “old shoe 

comfort” from the very first wearing. h 


Hit of the Industry. 

California Play-T Shoes with a 
Sponge Rubber platform or insole per- 
fectly bonded with fabric or fibre are 
the hit of the industry because they have 
style, comfort! Some manufacturers ; 
have p orders on a six months 
to meet heavy 

As a result we are expanding our 
facilities for producing Sponge Rubber 
bonded to other materials — but we urge 
you to order now. Inquire also about 
molded, non-toxic stainless inserts, 
standard and custom made, and R. 


Sheet Sponge Rubber for insoles, lini 
heel backing. Write or wire 
prices samples now. 


Sponge 
Rubber 
Products 


Company 
111 Derby Place 


Shelton, Connecticut 
Plants in Derby and Shelton, Conn. 
Sales Offices: New York, Chicago, Detroit 
and Washington 
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WORK SHOES 


STEEL TOE 


Front row, left to right: Col. Bernard J. Finan, C.O., Boston Quartermaster 
Depot; Col. Neil Creighton, C.O. Scott Field, Belleville, lilinois; Lt. Col. LaVier, 
Scott Field, Belleville, lilincis; Waiter E. Weidmann, Gen. Mgr., Belleville Shoe Mig, 
Company; Lf. Comm. Louls J. Kanitz, U.S.N.R., Inspector of Ordnance, St. Louis, Mo, 
Wm. Weidmann, secretary and treasurer, Belleville Shoe Mfg. Company. 


SHOE ORNAMENTS BELLEVILLE, ILL.—The Belleville Shoe Manufacturing Company, accepted th 
Manufacturing Company here was award on behalf of the company, While 
awarded the Army-Navy “E” recently Herbert Fischer, president of the Boot 
® SHOE BEAUTIFIERS @ | for an exceptional record in the produc- and Shoe Workers Union Local No 
- tion of service footwear. The presenta- 143, accepted the “E” pins on behalf of 
,. tion ceremonies were held at the fac- the company’s employees. 
tory and were attended by representa- The inside back cover of the official 
tives of the Boston Quartermaster De- program prepared in connection with 
DANIELS pot and Navy officials of the St. Louis the “E” Award ceremonies carried th 
; . district, in addition to company officials following: 
STYLE #11 PIRATE BOW and employees. “In Grateful Appreciation ...., 
Made in Genuine Black Patent Leather or Black, Biles, Col. Bernard J. Finan, Commanding To The Members of The Armei 
Town Brown Calf. Also White, (Officer of the Boston Quartermaster De- Forces Who Have Aided 
pot made the presentation of the Army- Throughout, ..... 
Navy “E” Burgee, while Lt. Comman- To Our Suppliers of Raw Materials 
75¢ . der L. J. Kanitz, U.S.N.R., made the Have Delivered All 
per pair presentation of the “E” pins. Walter i 
immediate and Future Deliveries E. Weidmann, vice-president and gen- Commercial Customers 
Send for Mustrated Catalog of Shoe Beautifiers | eral manager of the Belleville Shoe Who Have Gone Without.” 


DANIELS MANUFACTURING CO. 


8520-20th Avenue, Brooklyn 14, N. Y. I. Miller Dealers Hold els were shown on the runway on mab 
y nequins, together with the accessories 


Meeting on Coast coordinated by the plant’s Special Ser- 
vice Department under the direction a 


Los ANGELES, CALIF.—A meeting of 
LOAFERS the I. Miller dealers who operate in the Miss Verne Clark. 
Guest speakers at the luncheon wer 


Salt Lake City-West territory was held 
< recently in the Ambassador Hotel with wson H. ey, general manager 
WOMEN’S LOAF-EZE || 28 buyers in attendance. M. McInerny, Ltd., of Honolulu, and 
NON-RATIONED In commenting on the meeting, Irv- Sam Roder of the Mademoiselle store, 
ALL BROWN ing E. Grossman, general sales man- Fresno, Calif. Following the lunches, 
ALL WHITE ager for I. Miller & Sons, under whose dealer and company problems were dit 


FABRIC UPPER supervision the gathering was held, cussed. 
“I. Miller & Sons has great coni- 


ate 


“It has been customary for our com- dence in the potentialities of this tert 
pany to hold dealer meetings at the ‘*ory,” said Mr. Grossman, “and thet 
- opening of each season to present our °Ugh studies are being made of wap 

new lines as well as our new thinking ®nd means of creating a strong am 


‘$1.85 on problems relating ‘to distribution, long-lived distribution in all 


Sizes 
ALL WHITE merchandising, selling and advertis- centers.” 


POLONER SHOE CO. ing.” 
156 DUANE ST. BA. 7-1398 WEW YORK 13 The morning session revolved around New Play Shoe Line 
a review of business conditions of those New Yorx—The M. J. Saks Sie 
present— Miller factory production Corporation announces an unusually 
factory’s extensive line of related patterns 
pansion program to produce special- play shoes sized for children, miss 
Shoe Store Buys Bonds ized types of shoes in individual fac- and women. 

SPRINGFIELD, ILL.—The Allen’s Shoe tories, and particularly a new plant Made with smart fabric uppers até 
Store—Springfield branch—has given which the Miller people are opening non-marking plastic soles, Playmake® 
$6,000 to the corporation division of within the next month, to make slip- are a California-constructed, 1 
the Seventh War Loan drive in San- lasted shoes. wedge, non-rationed playshoe of gré# 
gamon county. I. Miller September and October mod- flexibility and chic. 
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fetail Trade Review 


[CONTINUED FROM PAGE 60] 
410.95. A white suede sling pump of 


iree-inch heel sold well. 

Dayton’s, Nicollet Ave., featured 
white made up by nationally adver- 
ised makers in wide variety of smart- 
wes. Suede and kidskin were the 
forite leathers. A suede sling pump 
ath strapped toe and perforated for 
@olness sold for $16.95. Suede pumps, 
at on classic lines, sell well. Some 
a these had stained wooden heels. 
A medium heel with open cut, had 
jad bands to form the front and toe, 
made in perforated suede. A tie ox- 
fd with cradle heel was dainty in 
:Bapple white kidskin. A smartly per- 
Mts fated high-heel sandal was done in 

@ushed kid. Both spectator and sling 
jimps were in demand made up in 
waite buck and in white doeskin. A 
@mfortable shoe for walking was of 
@riorated white doeskin, with low, 
@mfortable heel with both toe and 
Mel open. Color received recognition 
i this store in a perforated sandal 
with smart detail. 

John W. Thomas and Co. featured 
asling pump in perforated leather in 
vhite. The Baker Co. showed a four- 
gelet oxford with open toe and heel, 
yerforated, in white crushed kid with 
aban heel, offered for dress. Sling 
pumps with soft flexible platform in 
white linen were also shown. 


* * # 
WHITES WELL DISPLAYED 
IN ST. PAUL 


THE Golden Rule featured name 
Wands in white. Classic pumps and 
@iord tie vie with open-toed and 
lare-heeled models. A high heel san- 
tl had a strapped toe, made up in 
perforated suede. Another perforated 
todel was an oxford tie with open toe 
tid heel. Sandals were also shown 
this store in soot black doeskin 


faimction with ornamented toe and a 


This advertisement appears as a matter of record only and is under no circumstances to be 
construed as an offering of these securities for sale, or as a solicitation of an offer 
to buy any of such securities. The offering is made only by the Prospectus. 


50,000 Shares 
Edison Brothers Stores, Inc. 


414% Cumulative Preferred Stock 


Par Value $100 per Share 


Price $104 per Share 
(plus accrued dividends from July 1, 1945 to date of delivery) 


Copies of the Prospectus may be obtained in any State from such of the several Underwriters, 
»* including the undersigned, as may lawfully offer the securities in such State. 


LEHMAN BROTHERS G.H.WALKER CO. 
BACON, WHIPPLE Co. 


made up in “next-to-nothing” amounts 
of leather for daintiness and lightness. 
Another light-weight sandal was, in 
ribbed rayon faille, with strapped toe 
caught with a smart buckle. 

Newman’s, 25 East Seventh St., 
stressed small amounts of leather used 
for smart light Summer sandals in 
white doeskins. 

Schuneman’s Inc. varied their white 
showings with a famous name lizard 
pump in jet black or a soft brown, 


sleekly styled for foot flattery, selling 


at $14.95. 


Maurice L. Rothschild, Robert at 
Seventh, featured white for all types 
of Summer wear. A smart street shoe 
of crushed kid, combined built-in com- 
fort features with gaiety of style. A 
classic pump also combined comfort 
for walking with smart styling in 
white suede trimmed with perforated 
bands. White suede sandals with 
straps caught together over the vamp 
in scallops made a dainty foot cover- 
ing for cotton dress co-relation. This 
store shows much color, also, for Sum- 
mer wear. 


36 PAIR CASE LOTS ASSORTED FULL SIZES 
12 


IMMEDIATE DELIVERY 


Slipon-Casuals- NON-RATIONED 


© Finely Woven Khaki Duck Uppers 
© Drill Lined Throughout 

© Oak Leather Soles 

© Rubber Heels 

© Simulated Leather Trim & Binding 
© Extra Flexibl2 Prewelt Construction 


6-11 6-12 
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CHILDREN'S OXFORDS 


CHILDREN'S 
RED FABRIC OXFORDS 


NON-RATIONED 
IN STOCK 


$1.59 
Net 30 Days 
F.0.B. 
New York 
Sizes 8/2 - 12 
36 pr. cases 
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FOOT AIDS 


YOU PLEASE 


your customer who wants a stylish 
shoe to fit feet distorted by 
Bunions and Enlarged Joints by 
using Fischer Bunion Protectors. 


There is a ready de- 
for Fischer 

Bunion and 

Joint Protectors for 

the reason it is con- 

sistently advertised 

in consumer maga- 


zines. 

Ask your Shoe Finders 
Dealer. He will be 
glad to supply you. 
ON THE MARKET FOR OVER 40 YEARS 


THE FISCHER MFG. co. 


George D. Luken | 


CINCINNATI, OHI0—George D. Luken, 
77, former employee of the American 
Oak Leather Company, died June 16 
at his home. He leaves two brothers 
and four sisters, all of Cincinnati. 


Elmer J. Bliss 


MarrTHa’s VINEYARD, Mass.—Elmer 
Jared Bliss organizer of the Regal 
Shoe Company, sportsman, philanthro- 
pist and one of the most colorful 
figures in the industry, died July 1 at 
his home in the town of Chilmark at 
the age of 78. 


ELMER J. BLISS 


Mr. Bliss was born in Wrentham, 
educated in the public schools of 
Wrentham and Foxboro, Mass., and 
began his long connection with the 
shoe industry when, at the age of 16, 
he took a job with a Boston shoe manu 
facturer. Ten years later he organized 
the eastern chain of Regal shoe stores. 
Two years after that he opened an- 
other Regal chain in- the West. The 
company was incorported in 1902, with 
Mr. Bliss as president, in which ca- 
pacity he supervised the work of four 
separate corporations, four factories 
and 100 retail stores in this country, 
Canada and England. In recent years, 
he had been semi-retired, serving as 
chairman of the board, with his son, 
Elmer Jared Bliss, Jr., as president. 

During the first World War he was 
made a colonel and conducted schools 
for Army officers in this country and 
abroad. The curriculu included the 
selection of proper footwear and its 
correct fitting. For this and other ser- 
vices he was awarded the Distinguished 
Service Medal, was cited by Queen 
Marie of Rumania and decorated by 
the French government. 

One of his best-known philanthropies 
was the founding in 1906 of the In- 
fants’ Relief Bureau in San Francisco 
to eare for children stricken by the 
earthquake and fire. In the field of 
sportsmanship he was known as an 
ardent horseman and yachtsman and 
was the founder, in 1927, of the Edgar- 
town Yacht Club where he had his 
Summer home. In addition to many 
cups won in yacht races, he had gone 
around the world twice in his own 
yacht. : 


Obituaries 


At various times during his busines 
career, Mr. Bliss had been president 
vice-president or director of 27 differ. 
ent business organizations, iricluding 
three banks and two insurance com 
panies, 

Surviving, in addition to his son, & 
a daughter, Mrs. Muriel Harding Blix 
Glasgow, of Boston and Edgartow, 
Funeral services were held at th 
Edgartown Congregational Church @ 
July 2 with interment two days late 
in Mt. Auburn Cemetery, Cambridge 
Mass. 


Casper W. Anger 

RocHEsterR, N. Y.—Casper W. Ap 
ger, 65, traveling representative of th 
United Shoe Machinery Corporation 
its office here for 29 years, and know 
to the entire shoe industry of Ney 
York State, died at his home her 
June 25. He was a member of the Cen 
tury Club of the company, one of th 
founders of the Church of the Re 
deemer, a member of Seneca Lodge 
F. & A. M. and Sons of Veterans. 

Besides his widow, Clara A. Anger, 
he leaves two daughters, two sons, s 
brother and three sisters. 


Edmond L. Clark 


MISHAWAKA, IND.—Edmond L. Clark, 
60, who had been a Ball-Band sale 
representative for 19 years, died ata 


EDMOND L. CLARK 


hospital in his home town of Salem, 
Ore., June 14. He had been a repre 
sentative for the Mishawaka Rubber 
Woolen Manufacturing Co. in Wester 
Washington and Oregon. He is sr 
vived by the widow, who resides @ 
Salem, and also by three sons and # 
daughter. 


John Hart 
Rocuester, N. Y.—John Hart, 7% 
for more than 50 years a shoe retailer 
here—as his father was also—die 
[TURN TO PAGE 110, PLEASE) 
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The MILLER self-adjusting 


(metal adjusting) SPRING EXTENSION SHOE TREE 


Cue SELF-ADJUSTING extension action is 
automatic. As the Tree is inserted into the shoe, the 
heel portion hinged to the forepart by means of a 
flat steel bar, is naturally compressed. Upon inser- 
tion, a spring then exerts a gentle, but firm, pressure 
that extends the heel portion back against the heel 
of the shoe. Automatically the proper degree of 
tension is secured to assure efficient results in the 
preservation of the stylish lines, character and 
wearing qualities originally built into the shoe. 


Wainut stain with 


another... 
MILLER 
achievement 


* The MILLER SPRING EXTENSION TREE is made in whole he 


0. A. 


duly 15, 1945 


sizes only. The adjustment eliminates the need for half sizes. 


At present deliveries are averaging approximately four months from receipt of orders. 


MILLER TREEING MACHINE CO., PLYMOUTH, NEW HAMPSHIRE 
Branch of United Shoe Machinery Corporation 
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WOMEN'S D'ORSAY 


WOMEN’S 
. Leather Sole 
D’ORSAY 


0 Net 30 
Rayon Vamp and Quarter 
with Satin Collar. 
COLORS: Royal Blue, Wine 
Sizes: 4 to 9 
Packed 36 pr. to case assorted sizes. 
Minimum orders 18 pr. per color. 


19 So. Wells St., Chicago 6, Ill. 


Stores in Louisville 
Promote War Bonds 


Louisvitiz, Ky.—Ten downtown 
stores agreed to sell only War Bonds 
on their first floors for one hour on 
June 27 as their part in efforts to reach 
Louisville and Jefferson county’s quota 
of $25,000,000. 

The stores were Byck Brothers, 
Stewart Dry Goods Company, Kauf- 
man-Straus, United Furniture, Besten 
& Langen, Howell Furniture, Martin’s, 
pg H. P. Selman, and Sut- 


About Shoe People 


Wilson’s Shoe Store, Orlando, Fia., 
featured a war bond window display, 
recently in which were a number of 
exhibits sent from Germany by Lt. 
Glenn C. Wilson, son of Harry S. Wil- 
son, president of the firm. Included in 
the exhibits were a collection of German 
civilian shoes with wooden soles, Ger- 
man knives, a combination shotgun and 


rifle. The trophies were gathered by Lt.. 


Wilson from the area around Berchtes- 
gaden. 


Jack Sandler, head of A. Sandler Co., 
of Boston, is the custodian of a sub- 
stantial sum of money held in the 
name of Birger Ruud, Olympic cham- 
pion ski jumper, whose aid Mr. Sand- 
ler enlisted in 1987 in developing the 
Sandler ski boot, part of the equip- 
ment of all U. S. and Allied ski troops. 
The difficulty is that Mr. Ruud had dis- 
appeared—captured by the Nazis in his 
native Norway while co-operating with 
other patriots and British. Com- 
mandoes. It is known that he was 
taken to a prison camp in Germany. 
His wife, too, whom he married in 
1937 before he came to this country on 
tour under Sandler’s aegis, has slipped 
from view. If either can be located 
in any of the many German prisener 
of war camps, Mr. Sandler will see 
that the money is turned over. He is 
of the opinion that it could be used 
to good advantage about now. 


Four former employees of the P. 
Sullivan Shoe Company with general 
offices in Cincinnati and plant at 
Georgetown, Ohio, met in a lull during 
the battle for Okinawa. A Marine news 
dispatch from Okinawa tells the story 
thus: 

Two of the men—Sergeant George 
M. Hook and Pfc. Clarence A. Roth 
are members of the Sixth Marine Divi- 
sion. The other two, members of the 
First Marine Division, are Pfc. Roy L. 
Miller and Pfc. Charles E. Hendrixson. 
For all except Roth, this was their first 
operation against the Jap enemy, the 
Okinawa dispatch relates. Roth, a 
cannoneer in an artillery battalion, 
participated in the New Georgia cam- 
paign before joining the Sixth division. 

The men were all employees of the 
P. Sullivan Company at Georgetown 
prior to enlistment. 


Lt. Raymond H. Cutler of the 157th 
Infantry Regiment, who was employed 
by O’Connor and Goldberg of Chicago 
prior to entering service, has been 
awarded the bronze star medal “for 
meritorious sevice in combat from 1 
September 1944 to 25 March 1945 in 
France and Germany.” The citation 
continues, “Serving in battalion S-2 
during this period, Lieutenant Cutler’s 
initiative and ability played a large 


part in surmounting the tactical prob 
lems that arose. He many times ge 
companied combat patrols on mission 
which took them far behind enemy 
lines.” Lieutenant Cutler is the gm 
of Abe Cutler of the Groves Shoe Com. 
pany, Chicago. 
* 

Huntley N. Spaulding, head of th 
Spaulding Fibre Co., Inc., of Rochestep, 
N. H., manufacturers of Spaulding 
shoe counters, and former governor of 
New Hampshire, has been named to the 
board of trustees of the New Hamp 
shire Orphans’ Home in Franklin, N.#, 


Announcement is made of the wed. 
ding of Lt. Perry Parsons Craver of 
Webster, Mass., and Miss Virginis 
Elizabeth Hill of Bement, Ill. i 
Craver is the son of Mr. and Mrs 
Edgar A. Craver, of Webster, the for. 
mer the president of the Bates Shoe 
Company. The ceremony took place 
June 29 in the First Methodist Church 
at Champaign, IIl., with reception fol 
lowing at the Parish House. The bride is 
a student at the University of Illinois, 
The groom is attending the Army Air 
Force Radio Communications School 
at Chanute Field after completing 
missions as a Liberator bomber pilot 
with the 15th Air Force based in, Italy, 
He entered the service while attending 
Dartmouth College. 


Frank Mitulski has resigned his post 
as Factory Superintendent of the Val- 
ley Shoe Corporation, St. Louis, to be- 
come Production Manager of Arnall, 
Inc., of the same city. Arnall makes 
non-rationed children’s play shoes. Mr. 
Mitulski had been at Valley for the 
past six years and before that time 
was Superintendent for Pedigo-Lake 
Shoe Company. 

Harold M. Ness, Vice-President in 
charge of sales of the Swan Shoe 
Company of Baltimore, Md., who was 
given a leave of absence to serve with 
the Maryland Office of Price Adminis- 
tration as District Commodity Price 
Specialist, has been made Director of 
oe Rationing for the State of Mary- 


The engagement of another shoeman 
is announced—Norman 8S. Cooper of 
Philadelphia, to Miss Rachelle Satler 
of the same city. Mr. Cooper is the 
son of Mrs. Anna Cooper who, with her 
other son,. Mitchell M., owns Ring’s 
Shoe Stores on Frankford Avenue in 
Philadelphia and in York, Pa. During 
the absence of Mitchell Cooper, who is 
in the Army Air Force, the work of 
managing and buying for the two 
stores devolves on Norman. In addi- 
tion he finds time to attend the Uni- 
versity of Pennsylvania. 
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FOOT SOCKS 
less sole, elastic top, one shade only, display 
a box of 8 dozen or individual dozens at $2.75 
a per dozen pair—to retail at 3% per palr. 
LYONS & COMPANY 
120 Duane St., New York 7, N. Y. 
Quality Shoe Store Supplies for 44 Years 
$5860 
August Delivery 
— Third Floor — 
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TREES 4eDISPLAY 


designed for RESALE 


IN STOCK 


MEN'S ALL LEATHER SLIPPERS 


AT ONCE DELIVERY 
NON-RATIONED 


SELLING FEATURES 


Real Fine Leather Sole and U 
Colors: Brown, Blue, Red and 


Shoes, Slippers 
For Men, Washes and Children 


GERDA FOOTWEAR COMPANY 


158 DUANE STREET 


Sizes 6 to 12 


, Rubbers 


NEW YORK 13, N. Y. 


Demand Continues for White Shoes 


New YorkK—Women’s shoe depart- 
ments are reporting continued good 
business; some with an increase over a 
year ago; others “holding their own.” 
In most stores selling better grade 
Shoes, whites are in greater demand 
than supply. An occasional merchant, 
however, reports that women are not 
buying rationed white shoes as readily 
as they were a year ago. Shortages of 
coupons explains reluctance to buy 
them, according to these merchants. 
Where rationed white and spectators 
are being bought, all types are reported 
as being in demand—spectators, staple 
types and dress shoes. In general, spec- 
tators are the number one choice. 

Black shoes are also selling very well 
in all women’s departments. Black 
suede is having its usual New York 
Summer run, but any blacks are very 
good, it is reported. The play shoe 
business exceeds all other years. Fewer 


rationed shoes and the improved quality 
of this year’s crop of unrationed play 
shoes all account for this volume of 
business in this type. While black was 
the number one color in many stores 
early in the season, white and colors 
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coupons, lower stocks of merchandise in 


Most High-Grade Merchants Report Not Enough to Go Around— 
Blacks Also Good—Some Departments Report Increase 
in Sales for the Year 


are now wanted more than black. One 
high-style, quality shoe store reports 
especially good business in espadrilles, 
sandals, clogs and high-heel wedges. 
One enterprising shoe department is 
doing well in rationed casuals as a re- 
sult of having put these shoes in sepa- 
rate section and of having stocked them 
in a complete range of sizes. 

Children’s departments are also en- 
joying a large volume of business in un- 
rationed play shoes. Such favorites as 
the saddle oxford are selling in fabric 
and simulated leather combinations and 
in pigskin. Children’s play shoes sell 
best in colors. They are serving as all- 
purpose Summer shoes. 

Men’s departments are reasonably 
active with all kinds of shoes selling— 
casuals and ventilated available in 
limited quantities and staples. 


Observe 60th Year 


BRATTLEBORO, VT.—Dunham_ Bros., 
wholesalers and distributors of foot- 
wear, observed their 60th year in busi- 
ness here, recently.. The firm is said to 
be the largest of its type in the country. 

In 1885 Charles W. and George L. 


Dunham established a small retail shoe 
store with an investment of $2,500. The 
firm grew rapidly, and a few years 
later, a wholesale business was started. 
In, 1894 the firm purchased a retail 
store in Bellows Falls, Vt., in the 
charge of Lyndon L. Dunham, younger 
brother of the founders, who later be- 
came vice-president, sales manager, and 
finally succeeded George Dunham to the 
presidency. 

In 1897 the firm began its represen- 
tation of the line of Mishawaka Rubber 
& Woolen Mfg. Co. 

The retail division has also flour- 
ished. Some years ago, part of the pres- 
ent store was enlarged to include two 
adjacent stores which were combined 
and transformed into a modern store a 


few years ago. 


Sells Men’s Accessories 

SEATTLE, WASH.—Featuring travel . 
accessories, shoe bags, shoe trees, and 
wood-soled bathroom sandals with 
cross-straps of cloth for men, the 
French, Shriner & Urner store in the 
ground floor of the Olympic Hotel, 
Seattle, reaches men travelers these 
days, in and out of service. 

Windows of this men’s shoe store are 
trimmed with the bright plaid and 
colorful shoe bags, with space for a 
large number of shoes rolled therein 
while traveling, and with the summery 
sandals. 
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PLAID SHOE LACES 


PLAID SHOE LACES in stock 
fer IMMEDIATE DELIVERY 

Write for Color Card TODAY 
LYONS & COMPANY 


120 Dugne St., New York 7, 
QUALITY SHOE STORE SUPPLIES fer 44 years 


MOCCASINS 


PLUMP LEATHER UPPERS 
SEWED COLLARS 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


‘MEN’S SIZES 6% -12 
BOYS’ SIZES 1-6 $1.70 


ARNOFF SHOE CO.,INC., 101 Duane 


Help Your Shoes 
To Longer Life 


by FLOYD M. LOWARY 


[Concluded from Mr. Lowary’s article 
in June 15 issue] 


; When not in use, shoes should be 
: kept on shoe trees. Almost any type is 
satisfactory as long as they do not put 
undue pressure on any one pari of the 
shoe, causing it to stretch or break out. 
Never force a shoe tree into a shoe and 
don’t attempt to use the tree as a shoe 
stretcher. It wasn’t made for that pur- 
pose and may ruin the shoe. All metal 
shoe trees are off the market tempo- 
rarily, but a satisfactory type sold for- 
merly at twenty to twenty-five cents a 
pair. You can get excellent trees at a 
reasonable price at the better shoe 
stores, but if you have none, stuff your 


in the shoe department of the E. T. 
@ problem. The 


instatied by Department Manager J. F. M 
Slattery Company on Tremont street, has solved 
department, on the third floor, is reached by going down a short 


flight of steps from the third floor main selling floor. Being below the ailevel of the 


main floor, there was a tendency to overiook it. But no one misses the colortul 
display of slippers and non-rationed footwear with which Manager Mah 
decorated the ber which is in full view of anyone in the adjacent department. nt 

rtment. 


y hes 


has not only attracted attention but has brought customers into the 


This is a leased department operated 


by the Senac Shoe Co., of St. Leeks. 


It pays to keep shoes clean and well 
polished. One saves time, if he has 
enough shoes, by polishing all of them 
at a single time, say every Saturday 
morning, then not bothering about them 
the rest of the week. Almost any com- 
mercial polish of reputable make is sat- 
isfactory for treating shoes, including 
the formerly unpopular ones containing 
turpentine. The only bad feature of tur- 
pentine polishes is that sometimes the 
polish becomes rancid and acquires a 
gummy consistency and a bad odor, in 
which condition, it should never be ap- 
plied. Almost any wax polish is bene- 
ficial to the shoe, imparting a film which 
not only looks well, but which helps to 
keep out moisture and to prevent scuff- 
ing. Polishes also help to keep the 
leather soft and comfortable on the 
feet. At intervals, it is a good idea to 
take off all excess polish with gasoline 
or a good type cleaning fluid. This 
will usually surprise you but may re- 
quire several coats of polish to bring 
shoes to the original shade, POLISH 
SHOES FREQUENTLY. 

Work shoes or heavy walking shoes, 
on which a shine is secondary to service, 
can be completely waterproofed by using 
one of the several good commercial 
products on the market, but it must be 
remembered that waterproofing will also 
keep moisture inside the shoe as well as 
outside, and that perspiration will have 
to be reckoned with. So to sum up re- 
member KEEP SHOES AS DRY AS 
POSSIBLE AND RESTORE OIL 


LOST BY DAILY WEAR. 

As in the case of automobile tires, # 
is unwise to allow shoes to become badly 
worn before repairing. No one saves 
money by putting off shoe repairing um 
til the soles are worn completely 
through. Such shoes are an invitation 
to a visit to a chiropodist and make the 
wearer appear sloppy. At the first sign 
that a sole is wearing through or a heel 
is uneven, have a reputable cobbler look 
them over and prescribe for them. Do 
it before the insole is worn or the welt 
ruined. A good shoemaker will rebuild 
a pair of shoes at a cost of a few dol- 
lars so that they look like new, yet re 
tain all of that grand old shoe comfort, 
besides, of course, saving leather and 
incidentally money. So HAVE SHOES 
REPAIRED EARLY AND WELL. 

That’s about all and to summarize, it 
all boils down to good common sense. 


New Store Planned 


Lone BEACH, CALIF.— Plans have 
been completed and work will start soon 
on extensive alterations and improve- 
ments to a building at 207-209 Pine 
Avenue, Long Beach, Calif:, for ‘he 
Barnett Shoe Store. The completed 
store will be a one-story structure, with 
basement, marble exterior, and will be 
30 x 100 ft. in area, with asphalt tile 
floors and air-conditioned sales rooms. 
Estimated cost is $50,000 
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You want to sell mere than a pair of 
shocs . . . you want to sell customers 
who will keep buying shoes from you-- 
mothers who will return again and 

in! Play - Poise Shoes with Magic 
Fie ase baile to help you sell 
healthy happy feet. 


Vinginia. Shoe Company Soe 


FUTURE FRANCHISBS ONLY 
AVAILABLE IN CERTAIN CITIES 


| 


Canada Orders 
Production Cut 


KITCHENER, ONT.— Production of 
leather-sole shoes for civilian use has 
been cut for the next three months by a 
new order issued by the Leather ad- 
ministration of the Wartime Prices and 
Trade Board. Shoe manufacturers are 
nonplussed by the order. 

One shoe production man said that 
further inquiry is being made to ascer- 
tain from the Board just what is be- 
hind the order. He said tannery heads 
know nothing about any situation that 
could necessitate such an order as far 
as leather supply is concerned. Possi- 
bility of a shortage of findings was cited 
by another manufacturer as the reason 
for the order. If such a condition exists, 
or is likely to exist, it is not known to 
the shoe trade, he said. 

“The order is like a bolt out of the 
blue and is totally unexpected,” another 
shoe factory superintendent remarked. 
“We cannot even make a good guess at 
the reason for it.” 

The order, unless it is revoked, will 
mean a cut of 50 per cent in production 
of workingmen’s shoes with a lesser 
percentage cut in dress shoes. 

The cut does not apply to children’s 
shoes which are now under increased 
production orders. It was stated at a 
local plant producing children’s shoes, 
that under present price ceilings, they 
are turned out at a loss, with the result 
that they are being made in increasing 
quantities under Government subsidy. 


Purchasing Organization 
Planned by Merchants 

New York City.—Two important 
steps were taken at the final Summer 
meeting of the Retail Shoe Merchants 
Association of Greater New York, held 
at the association headquarters, 792 
East Tremont Avenue. It was voted 
to apply for the dissolution of the Cred- 
it Union which the association has been 
operating under a charter granted by 
New York State; and it was decided to 
take steps to set up a purchasing or- 
ganization for the benefit of members. 

The dissolution of the Credit Union, 
which has functioned for the last ten 
years, is a logical move, it is explained, 
since none of the members are now in 
need of financing. The centralization 
of buying, plans for which are in the 
hands of a committee of five, will be 
confined to merchandise such as shoe 
accessories, rubbers, playshoes and slip- 
pers. This new activity will start next 
Fall, it is said. 

A feature of the meeting was the 
showing of a United States Rubber 
Company film depicting the wide vari- 
ety of this company’s products in addi- 
tion to rubber footwear. 


At this meeting, also, many members : 


were enrolled in courses in orthopedics 
to be given next Autumn by the asso- 
ciation secretary, Dr. A. Dallek. 


No Wonder the 
SWING is to 


CUBOIDS 


FEET SHOW 


IN YOUR FACE! 


Has war work deglamor- 
ized your posture? Dofoot 
pains stopyour fun? Try the MODERN way 
to FOOT RELIEF. Wear CUBOIDSin your 
shoes! Featherweight, no metal, and in- 
terchangeable! Sold in good shoe depts. 


Tailored of real leather, for y 


men, women, and children. a 
Not mere arch supports .. . SS, 
foot balancers. EB 


Pair $3 and $6.50. 
Try this new idea 
in foot relief 


ASK YOUR SHOE DEALER OR 
BOX 658, SANTA ANA, CALIF 


The above copy is from 
ads in August issues of 
GOOD HOUSEKEEPING 
and Holland's. 


Averaging 5 readers to a maga- 
zine, (this is conservative in war 
times) makes it possible for more 
than 15 million women fo read 
about CUBOIDS in AUGUST, 
through these two media. 


200 Leading 
NEWSPAPERS 


in 200 major outlets ha 
CUBOIDS, will also carry this 
and another one four times as 
large, thus adding another 10 
million potential readers of the 
CUBOID Foot Relief Story carried 
under natignally known depart- 
ment and shoe store signatures. 


FREE 


window cards, deluxe folders and 
many other dealer helps, now 
make CUBOIDS a must for the 
best stores in every city. Write 
fo... 


JAMES H. SEWELL, Pres. 


BURNS CUBOID CO. 
Box 658, Santa Ana, Calif. 
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MEN'S SHOES 


77 \\\ 
| 68 Years! 


New York Offices 
/ 


W.L.DOUGLAS SHOE CO.. BROCKTON MAS 


GOLF SPIKES 


GOLF SPIKES 
“TURF HUGGER” set of 24 Men's size screw 
golf spikewrench for attach i 
Write for sample dozen sets today. 


LYONS & COMPANY 
120 Duane Street, New York 7, N. Y. 
Quality Shoe Store Specialties Since 1900 


Washington Newsreel 
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the peacetime levels and the wax is not 
essential to the war effort, according 
to OPA. 

Stating that every effort will be 
made to stop purchases and sales at 
above-ceiling prices, OPA suggests that 
the vegetable-wax importers organize 
a trade cooperating committee that 
would work for full compliance with 
the established ceilings by all members 
of the industry. 

Wth WPB unable to reapply license 
and quota restrictions, and OPA refus- 
ing to remove ceiling prices, the im- 
porters are in the middle of a difficult 
situation. 

* 


Comparison of shoe sizes required for 
soldiers in World War I with those of 
the men in today’s Army shows that the 
American soldier has larger feet. In 
addition, he is taller, slimmer and has 
a larger head than his 1917-18 prede- 
cessor. 

In World War I, the shoe size most 
frequently issued was 8-E with 8-D a 
close runner-up. In shoe issues for the 
present war, the predominating size is 
9-E with 8%-D only a little behind. 


Washington, D. C.—Charles Longini, Madison, Indiana, shoe manufacturer (left), 


Treatment Program, discuss the meri 


With the enactment of a three-year 
extension to the reciprocal trade agree- 
ments law the shoe industry is faced 
with further tariff cuts on practically 
all shoe items. The newly enacted mea- 
sure authorizes the President to reduce 
import duties up. to 50 per cent below 
1945 rates. This means that an over- 
all slash of 75 per cent can be effected 
in duties which had been previously 
eut by 50 per cent. 

Every shoe tariff, except those on 
women’s McKay process shoes and skat- 
ing shoes, had been reduced the maxi- 
mum 6f 50 per cent under the old Act. 
The duty on the women’s shoes was 
reduced to 20 per cent under the Czecho- 
slovak agreement, but went back to 50 
per cent in 1939, with the outbreak 
of war. Therefore, the present tariff 
does not reflect a true picture. The 
lesser reduction on skating shoes is 
of little importance, since imports of 
this type of shoe are negligible. 


Hold Fast to Your 
Customers’ Confidence 
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plation of sporting goods in conjunc- 
tion with the men’s shoe department— 
sporting goods of the type used in golf, 
tennis, badminton and riding—sports 
in which the general public partici- 
pates. 

The most revolutionary and impor- 
tant single step Gude’s has taken in 
its expansion program has been the in- 


troduction of women’s sportswear. For 
88 years Gude’s had been exclusively 
shoe store and, according to William 
Gude, had there not been a completely 
unoccupied floor in the building jum 
crying to be put to use, they might stil 
be just a shoe store. After six yean 
of consideration and indecision, a we 
men’s sportswear department was 
opened. The floor was beautifully 
equipped for this new arrival, but like 
many a baby, it had a feeble start 
After making every mistake in th 
book for a period of some six months, 
the right formula was finally found 
and from that day on the baby begat 
to grow. Today it is a full-fledged d& 
partment with eleven sub-sections fe 
turing coats, suits, dresses, blouse, 
sweaters, skirts, slacks, play clothe, 
negligées, lingerie and millinery. 
firmly entrenched and important has 
this merchandise division become that 
it will be included in the outlets being 
planned for postwar ... perhaps a new 
store out Wilshire way, or an enlarged 
store in Pasadena. 

“Our policy is to develop Gude’s into 
a specialty house built around shoes,” 
Mr. Gude summarized, “but wit 
sportswear and accessories as insep} 
rable components. Other postwar plans 
envision an enlarged campaign of m® 
tional advertising and increased atte 
tion to the high-grade,. high-style 
men’s business, with always a ; 
ness for the ‘sporting thing to weit 
Competition will be keen, but we thiak 
it will be fun.” 
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PLAY SHOES 


WOMEN’S DARK PLAY SHOES 


NON RATIONED 
Delivery Early August 
80 


TERMS: DAYS 
F.O.B. 


MINIMUM ORDERS: 18 PRS. 


Brown—Plastic Soles 


Heavy—Duck Uppers 
Colors: Dark—Blue or Brown 


GERDA FOOTWEAR CO. 
i58 DUANE ST., N. Y. 13, N. Y. 


Enter: New Candidate 
For Casual Honors 
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The stitching is purely decorative and 
fee from strain at all points. The 
@hip-stitching won’t pull or fray. And, 
a to being a problem in the fitting 
Mom, it really isn’t. But, the reason 
Why is our secret.” 

“And, the edge trim of Jogs’ balloon 
Miles,” we responded, “is practically 
elf round. And its rocker bottom is 
Waded with toe spring. Can you keep 
the trim uniform and free from varia- 
fon in the different sizes and widths, 
particularly with such a widely set sole 

Mitch?” “Yes,” our friend answered, 
we can set exactly the same trim and 
Make it conform to both rocker bottom 
amd sole contour in every size and 
Width. The steel Owl’s Eye that you 
See there in the heel is another feature 
Which we believe will make Jogs click 
>. . and literally, too. Ever hear of 
Und appeal?” We remarked that the 
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steel Owl’s Eye looked like turning back 


the clock 
right after the last war—every college 
boy had a heavy Scotch grain brogue 
with leather heels and a slug that 
clicked with every step like a pedome- 
ter. “Right you are,” the designer re- 
marked, “and we’re miaking Jogs in a 
crushed grain, full bodied and mellow 
for that same market. But, unlike 
those brutes of 1919 to 1923, Jogs sim- 
ply can’t cut or crimp across the ball, 
because its rocker bottom last gives so 
much toe spring that no matter how 
hard the toe and heel hit the pavement, 
every step has a rolling motion from 
toe to heel, and heel to toe.” 

Jogs seemed to have so many fea- 
tures that we felt it would be best to 
show it to you in a series of detail 
illustrations. In this way you will see 
how well it fits the rough-and-ready 
casual, easy-to-wear trend. In this 
photo analysis you'll find many fea- 
tures you’ve found more salable in 
sports and casual shoes for the past 
five years. 


Performance Ratings of 
Leading Pattern Shells 
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patterns lack the dramatic appeal of 
certain untried new shells which come 
into the fashion lists from time to time. 


Top flight shoe fashions are not al- 
ways equipped to maintain their sales 
popularity. The best shoe patterns are 
always those which “fit the eye” as well 
as the foot—they make sales and they 
please the customer. 

But veteran and seasoned shoe re- 
tailers have come to realize that fitting 
feet comes first and fitting eyes come 
second. That’s why this analysis has 
been made by Boor AND SHOE RE- 
CORDER. It is a record to show shoe 
types that fit feet, give support and 
provide comfort for the wearer, and it 
appraises fashion types from the same 
performance angle. 


Convention Ban Enforced 


SEATTLE, WASH.—The display rooms 
of two leading Seattle hostelries where 
shoe fairs and shoe exhibitions had 
been held in the pre-war period, were 
recently closed to any displays of trav- 
eling salesmen at all. The manage- 
ments of both the Olympic Hotel and 
New Washington Hotel were asked by 
ODT to have whatever salesmen. were 
showing merchandise, pack their dis- 
play cases and get going. And ap- 
proximately 100 traveling salesmen and 
scores of buyers from the Pacific North- 
west were left sucking their thumbs. 
Frank Perrin, secretary of the ODT 
war committee on conventions, tele- 
graphed the hotel managers: “Present 
merchandise showing at your hotels is 
an out-and-out contravention of the 
trade show ban.” 
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California Process 
Leather Soles 
Women's Jacquard Mules 
with elastic back strap 


$9.35 


F.0.B. Chicage 


COLORS: Red, Peach, Royal Blue 
and Light Biue. 

4 to 9. 
Packed 36 pr case assorted sizes. 
Minimum =F. 18 pr. per color. 


August Delivery 


Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Il. 


SLIPPERS 


FAST SELLING SLIPPERS 


Bengaline Stitched 
Vamp D'Orsay 
Leather Sole 


Packed 36 pr. 
Minimum orders 18 pr. per color. 


August Delivery 
WILLIAM COHAN CO. 


— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 
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SALESMEN WANTED SALESMEN WANTED SALESMEN WANTED _ 


Besential Workers need Release Siatements Essential Workers need Release Statements Essential Workers need Release Statements 


AN UNUSUAL Our postwar plans envisage an expanded sell- Southern 
We are one of America’s oldest firms and one 
of the largest and best known in the entire Pen 
shoe industry. | Ohio 
We manufacture men’s dress shoes to retail profitably and at popular prices by West Virginia 
chain stores, department stores, independent merchants. Florida 
Our shoes are styled right, built right, priced right, and nationally known and . 
advertised. seorg 
We will require several additiona] salesmen in different sections of the country Arkansas 
when peace comes again. Oklahoma 
If you are under 50 years of age, resident in one of the following sections....... .. Louisiana 
have sold or are selling men’s dress shoes in grades retailing from $6.00 to $10.00, Wi ‘ 
we invite correspondence with you. 
Permanent and profitable connection for those who can qualify. Please give Minnesota 
complete information concerning yourself in first letter. lowa 
All replies held in strict confidence. — Nebraska 
BOOT & SHOE RECORDER, Box 591, New York City 
SALASMEN WANTED out che Rate Fost SIDE LINE WANTED SALESMEN WANTED 
cten or at Sdeline for’ shoe travelers We Have a Good, Permanent Propositics 
territory desired. Write: FOOT | SIDE LINE WANTED—For metropolitan for live-wire salesmen. We have established sesounts 
CHOICE SE SHOES, INC., MARIETTA, OHIO to co-ordinate with end Michigan. | 
GALESMEN, SIDELINES. Children’s bet- | line of womenie Bigh grade dross and rationed Play Shoes. Shoes carried in stock. 
ppers play shoes. Prefer women’s or moke deliveries. Other territories open. In writ 
of California). All territories open. Coma. ity buudoir slippers. Address #571, care Boot & ing state age, references. 
galy. Write West Const Leather & Sli | Recorder, 209° So. State St, Chicaeo 4 SCHWARTZ FOOTWEAR CO. 
6. Cal. ATTENTION SHOE SALESMEN, pocket 225 Bresdwey, 2, Wiss, 
W | Sold exclusively Shoe Department. Product with 
Misses’, for States of California, Arizona, New | ‘merit. quick turn over, ood profit. proven 
Georsia. Pennsvivania, | arn $300 to $500 per month. Write full de- LINE WANTED 


operati verti : = territory covering, present shoe lines carry- 
sing. Sattery types accounts etc. ADDRESS: 


Box care Boot and Recorder, 
Shoe Recorder. 1223 Street, St. South State Street, Chicago 4, Ilincis. 


Essential Workers need Release Statements 


Le OF PLAY SHOES 2 HOUSE 
SLIPPERS WANTED for 


SIDE LINE SALESMAN WTD. LINE WANTED oth on 


following and reputation. 22, 


aoe SALESMAN WANTED for line MANUFACTURERS’ OPPORTUNITY to New York 17, N. Y. 
secure aggressive, competent representa- 

shoes and Sli 5%. Address tion in Michigan. Two-well-known, experi- ° 
#618, care ve Soot de Shoe a es 100 East enced traveling Shoe Men have inaugurated a 

42nd Street, New York 17, , A sales organization to operate throughout Michi- 

gan from a permanent sales office located in 55 zor 

a SALESMEN TO CARRY HIGH Detroit. Activities will be confined to a limited desires Men's or Women’s Line 

DE Line of Shoe Bows, contacting bet- number of BB a wren, factory lines having Must be be Hi-Grade. Prefer Southern or South 

bw sages All territories. Address Box #639 —a Address Box #635. care Boot western territory. Address Box #633, care 

care Boot & Shoe 2nd and Shoe e Recorder. 100 ant 42nd. Stree, New Boot & Shoe Recorder, 100 East 42nd Street. 
Street. New York, N. Y. York 17, New York, N. Y. 


CLASSIFIED ADVERTISING RATES 


The rate for undispla classified advertisin fe. ° Be te a word under any of our classified headings. Minimum rate is 
for each insertion. en a box number is desired, addressed to any of our offices, 12 words must be added for this and cha 
at the word rate. If advertiser’s own name and "adavens is used, count each word (street number is one word) at word ra 
Classified advertising is payable in advance. Send check or money order with your copy. No accounts are opened for classif 
advertising except for regular advertisers on contract. 

rate for all Sieplayed or boxed in classified advertisements is $7.00 an inch with a maximum of 46 words per inch. 


zr Advertisements for this page must be in our New York Office 10 days preceding publicotion date. = 
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WANTED TO PURCHASE 


WANTED TO PURCHASE 


qy ANTED: Assistant Credit and Export Man- 
ager to take over responsible position. Ex- 


STYLE MAN 


MEN'S — SHOES 


Capable of creating Pat- 

terns, develop lasts and 

construction for fast sell- 

ing volume lines. Excep- 

tional opportunity. 
Address: 


Bex #8-642, BOOT AND SHOE RECORDER 
10 High Street, Boston 10, Mass. 


and Louisiana. 


MANAGERS 
AND ASSISTANT MANAGERS 


For progressive Retail Shoe 
Chain. 


excellent opportunities for qualified, 
experienced men. In reply give com- 
plete record of experience. 


starting — 


Sind Street. New York, N. 


BAPERIENCED FOREMAN FOR NEW 
PLANT starting the manufacture and pro- 
Suction of Slippers. Unusual opportunity for 
the man. Starting salary 

Geen experience of applicant. Give full par- 
Mewlars and references. Call or write, MID. 
CONTINENT FOOTWEAR COMPANY, 
3821 North 6th Minne- 


EXPERIENCED SHOE FIT- 

Family Shoe Store in town of 18,000 
thirty-five miles from. New York; 
tandling Nunn-Bush: 


qualified Address 
SHOE STORE. Savanna, [linois. 


BUSINESS OPPORTUNITY 


BUSINESS OPPORTUNITY: Complete in- 
on the Preserving of Baby Shoes 


for Book Ends and Mantle Pieces. Opportunity 
Gilimited. Exclusive rights. Complete in- 
WATSON, Belle 


Mructions $10.00. M. E. 
fontaine, Ohio. 


YOUR NAME PROTECTED . 


1215 Washington Avenve—St. Louis, Mo. 


Tor PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 
convert inate cash and ration currency 


M. K. WEIL SHOE CO. 


. WRITE — WIRE OR PHONE 


Ccoatral 4896 


WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH AND RATION CURRENCY 
SHORT LEASES ASSUMED 


YOUR NAMB AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobe” 
89 READE STREET 


New York City 
Phone BARCLAY 17-7887 


Shoe 
York 17. N. 


WE WILL BUY For 
CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHOE COMPANY 
Philadelphia, Pa. 


. O UTSTANDING, 
ORGANIZA 


120 N. 4th St. 
Phone 


WE BUY 


SHOE STORES 


CASH 
BARSH & 


N. 4th St, Philadelphia, 
Phone MARet 1666 


FAMILY SHOE STORES 

nois, Wisconsin, Indiana. deal. 

dress Box #612, Boot and , ~ Recorder, 
South Street, 


SELL YOUR JOB LOTS 


SAM CAMITTA & SONS 
New York 13, N. Y. 


BARIS BUYS 


Quality Shoes 
Wemen and 
FOR 


CARS SO., tas. 
79-81 Reeds Mow York 7, Y. 


FAMILY TYPE SHOE STORES 
gan or surrounding States. 


Witt INVEST $5,000 and Services in a 
Shoe Department or Shoe Store by an & 

perienced Live Wire Buyer and Manager. Ad- 
dress Box #634, care Boot and Shoe Recorder. 
209 South State Street, Chicago 4, Ill. 


SELL YOUR SURPLUS STOCKS 


KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes from 
retailers, jobbers and manufacturers. 
Visit owr new warehouses 
108-110 Duane Street, New York 
Phone: WOrth 2-5577 and S876 and S579 


SHOE DEPT. WANTED 


GGRESSIVE SHOE 
ON, merchandising nation- 


posrtion WANTED: Buyer-Manager, age 
ried twenty. years’ experience 
family type shoe store. Past 3% years Man- 
ager-Buyer of Store and leased Depart- 


#631, 
42nd Street. New York, N. 
F.XPERT SHOEMAN WA TO BE 
COME ACTIVE PARTNER in established 
shoe store, vicinity New York, New Jersey. 
State particulars. Address Box #638, care 
Boot & Shoe Recorder, 100 East 42nd Street 
New York. N. Y. 
A CCOUNTANT-OFFICE MANAGER, Shor 
or Leather Manufacturer, in Middle 
West: twenty years’ experience every 
position. Presently engaged traveling Coast. 
Auditing position War Industry. Famil 
Man: 44; University Accounting Degree. A’ 
and Shoe 


FOR SALE 
WOOD HEEL BLOCKS 
CUT TO SIZE AS REQUIRED 


THE WEISBERG-BAER CO. 
4-05 26th Ave., Long Islend City 2, 


[TURN To PAGE 110, PLEASE] 


7 
1 
perience not compulsory. Very good oppor- 
Address , care Boot Shoe Recorder, 
——==e, 100 East 42nd Street, New York 17, N. Y. SPECIALISTS IN FINE SHOES FOR 16 YEARS 
tatemants 
nd 
| | 
a ram ron | 
SHOE STORES 
Permanent position. with excellent opportunities CLOSE OUTS, JOB LOTS { 
for experienced Managers. Starting salary 
$90.00 ver week and bonus each six months. | WJANTED TO PURCHASE Better Grade SHORT LEASES ASSUMED 
Advancement after proven ability and success. Shoe Department or Shoe Store doing vol- B. SABIN ; 
Address Box #593, care Boot & Shoe Re ume in excess of $50,000. located in Middle 98 DUANE ST. NEW YORK 7, KM. Y. 
gerder, 100 East 42nd Street, New York 17, West or South. Telephone WOrth 2-2515 
Y. 100 42nd Street, New 
Po ally famous lines of Shoes—$6.00 to $158.00. : 
We are now in position to take on three new { 
departments, Only departments tat Sear 
doing $55,000 or more annually will be con- ae 
mbard 2063 sidered. We are not a Chain. We consider 
== efficiency We will person- 
. supervise, promote assure expert mer- 
chandising. Address #614, care Boot & Shes 
Y. 17, N. Y. 
Ger 40 years of age. Must have experience to 
Gualify picking right shoes for fashion store. , 
Reply held in strict confidence. Address Box 
——— m630, care Boot & Shoe Recorder, 100 East ee ment: bonded: prefer Nebraska, Kansas, ( Be 
homa, Missouri, or Colorado; must be per- 
— post-war. Reason for leaving, owner 
* geturning from Armed Service. Address Box 
OUSE 
by 
nviable 
mia. Bridgeport 4814. | 
hii 
i. Good salary. permanent position for the SS 
type, high man. Address Box 
care 100 East 209 South State Street, Chicago 4, Ill. 
street, M/ANTED: SHOE CLERK AND WIN. 
Dow FOR SALE 
fixtures, and equipment and assume balance of . 
lease. Address: Box #643, care Boot and Shoe ‘ 
Recorder, 209 So. State Street. Chicago 4, ~~ 
Illinois. 
der 
duly 15, 1945 109 


‘WANTED TO PURCHASE 


“When JAPAN, 
is WHIPPED!” 


YoOuR war-time mer- 

chandise will not be 
worth fifty cents on the 
dollar. 


We will pay top prices 
now for your well-known 
brands of men’s shoes in 
grades retailing from 
$8.00 up. One pair to 


HAVE INDIVIDUAL RETAIL SHOE STORE 


and am not Auctioneer or Jobber; 
terested in Novelties, eel 

Heel, Black and Brown 

tailing $6.95 and up. 


stock 
Please at in- 
OE 


FOR SALE 


35 STORE in _ Jersey in business 
lines handled Wil- 


628, 
corder, 100 East 42nd Street, New York, 
Ft BAe: SHOE STORE upper New 
Going busi adver- 


Coast Shoe Travelers Associates, at 
their regular monthly meeting held in 
the Los Angeles Chamber of Commerce, 
June 26, were addressed by William 
J. Ahern, owner and publisher of the 
Coast Shoe Reporter, of San Francisco. 
Mr. Ahern is an honorary member of 
the West Coast Shoe Travelers Asso- 
ciates. 

In addition to Mr. Ahern, Paul Jes- 


berg, of the Jesberg Walk-Over Shoe 
Store, Los Angeles, and a director of 
the California Shoe Retailers’ Associa- 
tion, gave a talk on friendship and co- 
operation within an organization. Wm. 
S. Allen of Porterville, president of 
the California Shoe Retailers Associa- 
tion gave a short talk on “don’t forget 
the little shoe retailer.” Other guests 
at the meeting were Ben Solnit, Solnit 
Shoe Co., and California Shoes, Ltd., 
Los Angeles; O. Ford Growell, Newton 
Shoe Co., San Francisco, and Ford 
Growell Shoe Co., Glendale; M. Stewart 
Fullerton, Dr. Locke Shoe Store, Santa 
Barbara; Don Burton, of Don Burton’s 
Shoe Salon, Stockton; Henry Brockman, 
former representative of the Boyd- 
Welsh Shoe Co.; Roy G. Brownhill, 
Young’s Speedy Shoes, president, Los 
Angeles Shoe Retailers Association, 
Los Angeles; H. C. Willis, Weinstein 
Co. of San Francisco, and P. Johnson, 
Huron, Michigan. The meeting was 
in charge of Harry J. Evans, president 
of the West Coast Shoe Travelers Asso- 
ciates. 

A golf tournament for the shoe in- 
dustry is planned for some time in 
August with Hal Long as chairman in 
charge of the event. Abgut 50 already 
have signified their intention of attend- 
ing. Tom Malley, chairman of the Wel- 
fare Committee, announced a plan to 
raise funds to carry on the work of his 
committee. 

Tribute was paid to Arthur D. An- 
derson, late editor of Boot AND SHOE 
RECORDER, by President Evans, with all 
present standing in silent prayer. 


No Summer Markets 
At Chicago’s Mart 
CuIcaGo.—Because of ODT travel 
restrictions and because the War Com- 
ventions has decreed 
the Merchandise Mart of 
not holding its usual July 


tailers believe that the elimination of 
Summer markets will impose severe 
hardships on them and will impair the 
distribution of merchandise so desper- 
ately needed in practically every com- 
munity throughout the country. The 


. Merchandise Mart is a permanent cen- 


tral market place made up of perma- 
nent offices, sales and display rooms of 
consumer goods, fully staffed, and open 
for business every business day of the 
year. It has been clearly indicated 
that an orderly distribution of consum- 
er goods and a tremendous saving of 
travel time and expenses can only be 
accomplished through the constant and 
frequent use of such a central market. 
Thus the Merchandise Mart is not an 
‘exhibition’ nor one marked by period- 
ieal, temporary gatherings of buyers 
and sellers.” 


Mats Yeas 


your 


SEWSPAPER, ADVE 


—tIf you advertise in newspapers 
write today for free samples of 


1. Sterling Shoe Mat Service 
A matrix service carefully 


fal ort wort'for mall ond 


VINCENT EDWARDS & CO. 


World’ service 
3s largest advertising 


342 Madison Avenue, New York City 


Obituaries 


(CONTINUED FROM PAGE 100) 


June 26. A former member of the City 
Council, a leader of singing societies, 
a wit and philosopher whose hobby was 
collecting rare old shoes, musical in 
struments and furniture, he was af 
interesting personality. 

Although his shoe store endured 
through many decades, its longevity is 
not due to changing merchandising 
methods as they succeeded each other, 
It was the headquarters of the owner, 
a convenient meeting place for friends, 
and a place where he pursued his cob 
leeting hobby, tinkering with antiques 
to put them in good condition. 


Joseph G. Struve 


MILWAUKER, Wis.—Joseph G. Struvé, 
who has had much to do with styling 
men’s dress shoes for Albert H. Weit- 
brenner Shoe Co. of Milwaukee,. died 
Tuesday, June 19, at the Ozaukee Cou 
try Club, where he was attending the 
annual outing of the Leather & Allied 
Trade Associates. He had had a round 
of golf and collapsed in the locker room, 
dying two hours later. 

Joe Struve began as a cost clerk at 
the Weinbrenner plant twenty-five 
years ago and recently shared in in 
troducing for the company a “visual 
shoe selling” method of showing photo- 
graphs of shoes on the carton label. He 
developed the idea and applied for 4 
patent. 

Joe Struve was beloved by his asso 
ciates and a wide circle of friends in 
the trade, was only forty-five years of 
age and, besides his widow, leaves two 
sons, Joseph, Jr., and William G., and 
a daughter, Patricia Mary. 


Boot and Shoe Recorder 


a 2. Vincent Edwards Idea Clip- 
ing Service 
er ay of shoe stores; you select the exact L 
stores ond cities you want to see or 
leave the selection to our advertising 
staff. 
3. Learn Advertising at Home 
ee Advertising Is an Interesting study and 
letters: to acquire a larger vocaby- 
lary; to comprehend the sales and 
eee and to be definitely in a position te 7 
recommend business development 
| 
STANDARD MAKE SHOES INC 
nd 
rozen With. 
‘ Address 640, 
bur Coon: Musebeck: Racine and other good 
fd ¥. lines. Wonderful opportunity for right person. . 
market and clinics this Sum- | 
a ohn Goodall, general manager of the 
lines. dress Box #000, Care Doo id: 
Shee in 100 Street, New art said: “The vast majority of re- 
Yérk. N. Y. 
coe : FOR SALE: Old established Family Shoe 
Se pu Store in good, small town in Illinois. Fine 
eo opportunity. Address Box #637, Boot and 
aioe Shee Recorder, 209 South State Street, Chi- 
cazo 4. Til. 
Los ANGELES, CaLir. — The West 


